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Abstract AHHOTALMSA

The article demonstrates the linguodidactic B cTaThe NPOAEMOHCTPHPOBAHBI

capabilities of a scientific text in professional
language teaching system for foreign students.
Using the example of the practical lesson
fragment “The ways of interaction with public”,
it is proved that the implementation of education
professional orientation principle plays a key role
in the development of a system for teaching
foreigners the Russian language.

JIMHTBONIAKTHYECKHE BO3MOXKHOCTH HAYYHOTO
TeKCTa B CcHCTeMe  OOy4eHus  SA3BIKY
CHENHMANbHOCTH CTYJCHTOB-MHOCTpaHIeB. Ha
npuMmepe (¢parMeHTa NPakTHYECKOTO 3aHSATHS
«Cnoco0s! B3aUMoOJIeficTBUA
OOIIIECTBEHHOCTBIO»  JIOKAa3aHO, UYTO  IpH
pa3paboTke cucTeMbl OOYYECHUS HHOCTPAHIICB
PYCCKOMY SI3BIKY KJIIOYEBOE 3HAUYEHHE HIPACT

peanu3aiys NOpUHIMOA TPO(ECCHOHATBHOM
Keywords: Vocabulary, professional language, HaIpaBJICHHOCTH O0YYCHUSL.
Russian as a foreign language, “Advertising and
public relations”. Kiawuenbie caoBa: JICKCHKa, SI3BIK
CIIEIHATBHOCTH, pycCcKuii SI3BIK Kak
MHOCTpaHHbIM, «Pexkmama u©  cBSI3U ¢
0O0IIIECTBEHHOCTHION.
Resumen

El articulo demuestra las capacidades linglisticas de un texto cientifico en un sistema profesional de
ensefianza de idiomas para estudiantes extranjeros. Utilizando el ejemplo del fragmento de la leccién
practica "Las formas de interaccion con el publico", se demuestra que la implementacion del principio de
orientacion profesional de la educacion desempefia un papel clave en el desarrollo de un sistema para
ensefiar a los extranjeros el idioma ruso.

Palabras clave: Vocabulario, idioma profesional, ruso como lengua extranjera, "Publicidad y relaciones
publicas".
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Introduction

Modern teaching of Russian as a foreign
language is designed professional
communication. One of the most pressing
problems of Russian language methodology as a
foreign language is the teaching of professional
language for foreign philologists. The expansion
of socio-political and cultural ties leads to the
fact that young people from Africa, Asia, Latin
America come to the Russian Federation with the
aim of higher education obtaining.

Teaching the professional language is a
professionally oriented course, the main task of
which is to master the language of scientific and
educational literature for profession and prepare
students - future experts in advertising and public
relations for communication in the professional
field (Fisenko et al., 2019; Kosareva et al., 2019;
Rumyantseva et al, 2018). Existing
methodological developments in professional
language teaching certainly make a significant
contribution to the development of the Russian
language methodology as a foreign language, but
they are not enough for successful teaching of
professional language. Students experience great
difficulties during mastering professional
vocabulary in the system of sciences, which form
the basis of vocational training for foreigners. It
is difficult for them to hear lectures, and and they
cannot perceive the content of textbooks
adequately.

“Advertising and public relations” as a type of
professional activity. “Advertising and public
relations” is a special type of professional
activity that originally appeared in the USA. In
the Russian labor market, the Advertising and
Public Relations field is a relatively new area of
activity (Gorokhov, 2014; The Federal State

Educational Standard for Higher Education in the
direction of training, 2016). Nevertheless,
foreign students studying in Russia are choose
this specialty as the trend of their education more
and more often.

The  development of communicative
competence in the process of teaching the
professional language. The development of
students' practical skills in Russian language is
the main goal faced by the teacher of Russian as
a foreign language (Kornilova et al., 2015).
Practical skills in Russian are formed in the
process of working on a scientific text, which
acts as the main unit of language and speech
training. The use of a scientific educational text
during the classes on Russian as a foreign
language solves the problems of speech-
cognitive work generation and understanding. A
scientific educational text both at the cognitive-
educational and actually cognitive stages of
training serves for the introduction and analysis
of language units, and is the basis for speech skill
development and improvement. Consider the
example of a fragment of the lesson “The ways
of interaction with the public”) the structure of
classes aimed at communicative competence
development among foreign students.

Ways of interaction with the public

see: “Training for professional activity in
Russian of “Public Relations” speciality foreign
students: a training manual; practical course”
(Adonina et al., 2018).

Getting ready to read text

Task 1. Read the words, remember their
meanings, compatibility and use.

Hpotmmazlme cnoea, 3anomHume ux 3HAYEeHUA,
couemaemocms u ynompe@zenue.

MeponpusiTue — OpraHU30BaHHOE JIEHCTBUE,
HAaIIPaBJIEHHOE Ha JOCTHKEHUE KaKOoU-1100 1enu
Haoop uezco? (MA(OPMANHOHHBIX MATEPHAJIOB) —
HECKOJIBKO NPEIMETOB, 00pa3yIOILUX LIEN0e
IIpe3enToBath umo? (MPOAYKT) — OQULIHATEHO
IIPE/ICTaBUTb.

Mpe3enTanus veco? (KHUTK)

IpuBaekarts /MpuBJeYb K020-umo? (BHUMaHHE,
HHTEpec) — 00paTUTh BHUMAaHKE HA YTO-TH00,
BBI3BaTh HHTEPEC K 4eMy-THO0

IMa6aucuTH — U3BECTHOCTD, IOIYJISIPHOCTD,
00IIeCTBEHHOE MIPU3HAHUE JEATEIBHOCTH YEI0BeKa
WY OpraHU3aliu

Cnpoc Ha umo? (Ha MallIMHbI, HA TOBapbI) —
TpeGOBaHUE HAa TOBAPBI CO CTOPOHBI MIOKYIIATEIS
DKCNOHUPOBATH ¥mo? (MPOAYKLHUIO, 00pa3Lbl) —
BBICTaBUTH JJIs1 II0Ka3a

Event — an organized action aimed at a goal
achievement.

A set of what? (information materials) — several
items forming a whole

To present what? (a product) — to submit officially.
Presentation of what? (a book)

To attract someone/something? (attention, interest) —
pay attention to something, arouse interest in
something

Publicity — fame, popularity, public recognition of a
person or organization activities

Demand for what? (for cars, for goods) — the
demand for goods from a buyer

To expose what? (products, samples) — to put up for
display
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Task 2. Read the phrases aloud:

IIpouumaiime 6cyx cio8ocoyemanuis:

OO0mass ~ KOMMYHHKAaI[MOHHas  Iporpamma,
NpHUBIeYbs  OOLICCTBEHHOE  BHUMaHHE K
npobjeMe, TOATOTOBUTH HHPOpMaIuio 00
aKTyalbHOCTH  INPOOJIEMBI,  IIPE3EHTOBAaTh
NPOAYKT, MOTCHIMAIBHBIH PBIHOK IPOIYKTA,
HOBBICUTh YPOBEHb H3BECTHOCTH KOMIIAHUH,
o0ecreyuTh MabJUCUTH ¥ BHUMaHHE IIHMPOKOH
ayJIMTOPHH.

Task 3. Form adjectives from nouns using the
suffixes —oB/-eB; -H; -CK; -nUeCK.

3apanmne 3. Obpasyiime npuirazamenvhvle Om
CYUWecmeumenboiX ¢ NOMOWbIo CyP@ukcos —
06/-€6; -H; -CK; -U4ecK.

a). IeNno — 0) HOBOCTB —
KITIOY — ABTOPUTET —
elb — cBoboza —
rocTh — Or0/KET —
(uHAHCH — TIEPEroBOPHI —

pUOBLIb -

B) MapTHEp — r) momurpadus —
HOKyHaTesb — UIICOTIOTUST —
HOTpeOHTEIb — JIEMOKpaTHS —
napjJaMeHT — KJIACCHKA —
NPE3UICHT — TeMaTHKa —

TEXHOJIOTHS —

Task 4. Find the common root in the following
words.

Hatioume obwuii kopens 8 credyowux cio8ax.
1) 3aroroBurs,

INOArOTOBHUTH,
IOAroTOBKaA, TOTOBBIM.

HIPUTOTOBJICHUC,
T'OTOBHOCTD,

2) Ilmcars, 3ammcKa, IOAINKCATD, CIIUCOK,
BBINKCATD, THITYIIHHA.

3) BeicraBka, CcTaBuTh,  IOJCTABHTH,
3aCTaBKa, BEICTABOYHBIM.
4) Tlpusieus, MpUBJIEKATEIbHBIN,

YBJ'IeKaTLCﬂ YBJ'IG‘{CHI/IG, BJICYb.
Task 5. Read the text.

CIIOCOBBl  B3AMMOJEMCTHS C
OBIIECTBEHHOCTBIO

Busur rocreii TIaTenbHO TOTOBUTCS: ITHIIETCS
CLIEHapUH, onpenensercs MapIpyT,
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BeIOMparoTcsi Begymue. HeoOxoaumo Taxoke
YCTaHOBHUTH TAOJIMYKH U yKa3aTellu.

1) Passive constructions can be without an
object in the ablative case. The task is in
progress.

[laccuBHBIE KOHCTPYKIMH MOTYT OBITH 0e3
o0nexra B TBoOp. 1.

3adanue svinonnsemcst.

2) Passive constructions  from  the
perfective  verbs indicate  the
effectiveness of actions in the present,
past and future tenses. In a passive
construction, the predicate is a short
participle.

ITaccuBHble KOHCTpYKUMM 0T rinarojoB CB
MOKA3bIBAIOT Ha PE3yNbTaTUBHOCTH JEHCTBUA B
HACTOSIIEM MpoLIeNnIeM U OyIyIeM BpEeMEHH.
B naccuBHOM KOHCTpYyKLMM IpeAuKaTrT —
npuyacTue B KpaTkoi Qopme.

Active and passive phrases
AKTHBHBIE H IACCUBHBIE KOHCTPYKIMH

Active phrase
Passive phrase

AKTHUBHast KOHCTPYKLUS
IlaccuBHas KOHCTPYKIUA

(active aspect)
(passive aspect)

(meficTBUTENBHBIN 00opoT)
(cTpanmaTenbHBIIT 060pOT)

Komnanusa pewaem npobaemy
Ilpobnema pewaemces komnanuet

The company solves the problem. The
problem is solved by the company.
(HecoBeplIEHHBIH BU)

Aemop Hanucal cmamosio
Cmamos nanucana asnmopom

The author wrote an article. The

article was written by the author.
(coBepiIeHHBIH BUT)

Task 6. Replace active structures with passive
ones.

3amenume
NACCUBHBIMIU.

aKkmueHole KOHCMPYKYyuu

1) KommaHust IPOBOINUT BHICTABKY.

&
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2) Opranuszanus TIPUTJIalaeT
CIICLIMANINCTOB  JUIL  ydYacTHsi B
KOH(epeHInH.

3) Ha KOH(pepEHIIHH
00CyK1atoT IpoOIEeMBL.

YYaCTHUKH

4) Benymuit mpeacTaBiseT yYaCTHHKOB
KOH(EpeHIINH.

5) Beayiuii 00bsABISIET TOBECTKY JHSL.

6) TIP-crenuaincT CO3MaeT U YKpeIiseT
HUMHAIK KOMITaHHH.

7) TIP-crienuas ncTsi pacupoCTpaHsIOT
uHpopmanuio uepes CMU.

8) Kommanus permaer npoodiemy.

9) Panbuie ¢pyukuuu [TP BeIMONHSIT OTAET
PEKIaMBbl.

10) TIP-crieriuanucThi o0ecreunBaroT
OaronpusATHYI0 arMochepy BOKpYT
KOMIIaHUN.

11) Panpie Mapkertosniord cuutaimu [P
JOTIOJTHUTENBFHOM ¥ HeoOs3aTeIbHON
JeATEIEHOCTBIO.

12) PykOBOACTBO MNPHUHHUMAET  BaKHBIC
pelieHusl.

13) OpranuzaTtopsl MPUHUMAIOT pPEIIEHHE
00 yJacTuu B BHICTaBKe.

14) PyKkoBOACTBO KOMIIAHUU ILIAHUPYET
OOJDKET.

15) Ilo UTOTaM KpYTJIOTO cToJa
HPHHUMAIOT PE30JIIOLIHUIO.

16) HoBocTr 0 KOMITaHHH MyOIHKYIOTCS B
CMM.

Task 7. Replace passive structures with active
ones.

Ramenume
AKMUBHBIMUL.

naccueHble KOHCMPYKYUu

1) Kpyriaelii cToN MPOBOIUTCS, YTOOBI
MPUBJIEYs BHUMAaHHUE K ITpobIeMe.
2) JIOKyMeHTBI TOTOBSITCS 3apaHee.

3) Pesosronus MOANUCHIBAETCS
YYACTHUKAMU KPYTIIOTO CTOIA.
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4) B xozme BBICTABKU PAaCIPOCTPAHACTCS
nHpOPMALUS O KOMITAHUH.

5) B wnacrosmiee Bpems IIP cuuraercs
BaXHEUIIIeW (GyHKIHEH yIpaBICHNUS.

6) IlaGNUCUTH CUMTAETCSA BAXKHOU YaCTHIO
MOIZICPIKKH PEKJIAMHON KOMITAHHH.

Task 8. Form short participles from verbs, make
sentences with them. Note that the short
participle is a predicate in a sentence.

Obpasyiime Kpamxue npuyacmus om 2nazonos,
cocmagvme ¢ Humu npeonodscerus. Obpamume
BHUMAHUeE, YO KpAmKoe npuyacmue A811emcs 6
npeosioNHCeHUY NPEOUKAMOM.

Sample: to found - founded. The university was
founded in 1961.

OCHO6AMb — OCHOBAH, -A, -bl. YHusepcumem
ocnosan 6 19612.

Ony0mukoBaTh, MPOUHGYOPMHUPOBATH, PEIIHTH,
MTOJIITICATh, CO3/IaTh, OPTaHU30BaTh, HATICUATATh,
KyIHUTb, CAENATh, MOCTPOUTH, ITOKa3aTh, HAUTH,
TIEPEBECTH; OTKPHITH, 3aKPHITh.

Task 9. Form active structures from passive ones.
Obpasytime  akmughvie — KOHCMPYKYUU — OM
naccueHbvlx.

1) Bcrpeua Obl1a OpraHu3oBaHa
HOCOJICTBOM.

2) BeicTaBka ObLTa OTKpHITA B
OKCHOUEHTpE.

3) Cratbs HaIicaHa U3BECTHBIM
KYPHAITHUCTOM.

4) B xo7e meperoBopoB OBUTH MO MHCAHBI
BaXKHEMIINE JTOKYMEHTBHI.

5) OO6uiecTBeHHOCTh MPOUH(GOPMHUPOBaHA
0 BO3MOXXHOM KpHU3HCE.

6) HoBocTH 0 KOMIIaHHH Oy OIMKOBAHBI B
CMU.

Task 10. Form passive structures, pay attention
to the type of verb.

Obpasyiime naccusmvie KOHCMpYKyuu,
obpamume HUMAHUE HA BUO 21A20A.
Obpasey: Asmopvl nucanu Kuucy 08a 200da. —
Knuea nucanaco asmopamu 06a cooa.




Aemopwr Hanucanu knucy 6 19892. — Kuuea
nHanucana aemopamu 6 1989 2.

Task 11. Replace the selected words and phrases
with synonymous expressions from the text.

3amenume gblOeNeHHble
cnosocouemanus
BbIPAIICEHUSIMU U3 TEKCA.

cinoea u
CUHOHUMUYHBIMU

1) Kpyriaeiii cton opraHusyercst s
TOTO, YTOOBI 0GPATHTDH 00LIECTBEHHOE

BHHMaHHe Ha OTIPE/ICTICHHY 0
npobemy.

2) Opraausanust MpHUTJIAaeT
CIICUUANNCTOB, MHEHHE KOTOPbIX

uMeeT 00JIbIIoEe 3HAYEHHE.

3) B Hauane MepomnpusATHS BeAylIHA
3HAKOMHT YYaCTHUKOB JAPYT C IPYyTOM.

4) BpicTaBKa JaeT BO3MOKHOCTH TOHECTH
BaXXHYI0 HH()OPMAIIHIO JI0 TTAPTHEPOB.

5) BbsictaBka — XOpoImas BO3MOKHOCTb

NMpPeaCTABUTH MIPOAYKT
00IIIECTBEHHOCTH.

6) B xome mOpoBeICHHUS  BBICTABKU
U3YYalOTCsl  BOCTPEOOBAHHOCTH U

BEePOSAITHBIN PHIHOK ITPOTYKTA.

7) BeicTaBKa JaeT BO3MOXHOCTh CIeJaTh
KOMIIAaHHIO 00JIee H3BECTHOM.

8) Ha nmepBoM 3Tame  MOATOTOBKH
BBICTaBKM KOMIIaHUA  peIIACT, Kak
Oyner BBITJISI IETH CTEH]I, 4TO
HCO6XOZ[I/IMO Nnmoxas3arThb.
Task 12. Answer the questions.
Omeemovme Ha 80NpocCyHL.
1) Kakue crenmambHble MEPOIPHATHS

nonynsapHel y [IP-TexHOI0TOB?

2) Jlns  @ero
cTomn»?

IPOBOJUTCA  «KPYIJIBII

3) TloueMy «KpyIJblid cTON» ymoOeH ajis
JKYPHAITUCTOB?
4) Kak npoBOJUTCS «KPYTIIBI CTOM»?

5) Yro  HyXHO  MOATOTOBHTH IS
npencraButeneit CMU?

VoAI. 8 Niim. 22 [septiembre - octubre 2019

6) Kakume BO3MOXHOCTH  JgaeT  Juist
KOMIIaHUU TPOBEICHNUE BBICTABOK?

7) UYro w3ydaeTcsi B XOHe TMPOBEICHHS
BBICTaBKH?

8) Uro gemaeTcsi Ha TEPBOM
MOJTOTOBKH K BBICTAaBKE?

oTare

9) Kakas mnonurpadpuyeckas MPOAYKIHs
JIOJKHA UMEThCSl Y KOMIIaHUH K Havaimy
BEBICTaBKH?

10) KakoBa  1e7b
OTKPBITHIX JBEPEi?

MpPOBEJICHUsI  JHA

Task 13. Form nominal phrases from verb
phrases.

Obpa3zyiime uUMeHHble COBOCOYEMAHUS  OM
211A20IbHBIX CI080COUEMAHU.

[lpuBneur  oOLIECTBEHHOE
npobieme —

IIpurnamare cenuagIucToB —
OOcyxnate npodiaemy —
[IpUHATD PE30IOLHI0 —
PacnipocTpansate nHpOpMaLHO 00 OpraHu3auuH

BHUMAHUC K

HpOBO,Z[I/ITL TIEPEroBOPLI C HYKHBIMU JIFOABMU —
IloBBICUTE YPOBCHb U3BECTHOCTU KOMIIAHWUU —

Task 14. Form nominative sentences from verb
sentences.

Obpasyime HOMUHAMUBHBLE NPEOTIOANCEHU OM
2/1A20NbHBIX NPEOTIONCEHUII.

1) B mHavajge MepONpUSTHS BeIyLIHI
TIPEACTABISIET YYACTHUKOB APYT APYTY.

2) Benayumii 0OBsBISET OBECTKY JHSL.
3) s NpeICTaBUTENEH CMU
MOJITOTOBHIIA HHPOPMALIHIO 00

AKTYAJIbHOCTU U BAXKHOCTHU HpO6J’ICMBI.

4) Bo BpeMst BBICTABKH W3y9aeTCsl CIIPOC.

5) B xome mOpOBeIEHHS  BBICTABKU
YCTaHABJIUBAIOTCS NapTHEPCKUE
OTHOIIICHHS.

Task 15. Divide the text into semantic parts. Title
each part in the form of nominal sentences.
Create a nominative outline for the text.

Pazderume mexkcm HaA CMbICIOGblE YACHIU.
O3aznagome Kaxcoyro 4acms 6 hopme UMEHHbIX

&
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npeonoxcenuti. Cocmagbme  HOMUHAMUGHDBII
NAAH meKcma.

Task 16. Using a nominative outline, tell us about
the role of special events in PR-activities.

Hcnonvsys nomunamusnslil niamn, pacckajicume
0 poau cneyuanvhvlx Mmeponpusimuii 6 IIP-
desimenbHoCHmL.

Task 17. Read the text “Organizational forms in
public relations”. Compare the read text with the
previous one.

IIpouumaiime  mexcm  «Opzanuzayuonnvie
Gopmel 6 ceazax ¢ 0OWeECMBEHHOCMbION.
Cpasnume npOYUMAaHHbLU mexcm c
npeobLOYUUM.

a) Find information common to two texts.

Havioume ungopmayuio, obwyro 0 08yx
MeKCmos.

b) What new information does the second
text contain? How do these two texts
differ in content?

Kaxyro nosyio ungpopmayuio cooeparcum emopoti
mekcm? Yem omauuaromes no cooepicanuio 08a
mexcma?

Text
OPI'AHU3AILIMOHHBIE OOPMBbI B
CBA35X COBIIECTBHHOCTBIO

B mponecce peanmmzanuu QyHKUMH CBA3M C
OOIIECTBEHHOCTHIO ~ CHELIHANMCTHl  IIPOBOJST
pa3Hble OpraHW3allMOHHBIE MeponpusaTHi. Bot
KpaTKUi  CIUCOK  Hamboliee  IOIYJISIPHBIX
MEpOIIPUATHH, HCIIOIb3YEMbIX CIICIHAIUCTAMH
o I1P.

Conclusions

The modern system of teaching Russian as a
foreign  language shows the  existing
contradictions between the practical need for
effective teaching of Russian as a foreign by
student-foreigners and the  undeveloped
methodology. The educational system for non-
Russian students presented in the article is the
development of didactic teaching principle
system for professional language, in which the
communicative orientation of the educational
system plays a key role.
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