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Abstract

Teaching the vocation-related language is the
most important task facing teachers of Russian at
major faculties. However, teachers of vocation-
related subjects note the insufficient preparation
of students for the development of functional
lexis. The training manual “Training for
professional activity in Russian of “Public
Relations™ speciality foreign students (authors
are L.V. Adonina, S.V. Lazarev, S.V. Smirnova,
O.S. Fisenko)  described by us is a
methodological system built in accordance with
competency-based, personality-oriented,
communicative-active, communicative-cognitive
and integrative approaches.

Key Words: Russian language, vocation-related
language, competence, training manual “Training
for professional activity in Russian of “Public
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AHHOTAINA

OOyueHue S3bIKY CHEIMaTbHOCTH — BaKHEHIIIAs
3aja4a, CTOsIas Teped  MPernoaBaTeNsIMU

PYCCKOTO  5i3bIKa KaK MHOCTPAaHHOTO  Ha
OCHOBHBIX ¢akynpTeTax. OnHaxo
npernofaBaTenyd  NPOQWIBHBIX  IPEIMETOB
OTMEYaroT HEIOCTaTOYHYIO MOATOTOBKY

CTY/ICHTOB K OCBOCHHIO MNPO(ECCHOHATBHOM
nekcukd. OmucaHHOE HaMu ydeOHOe mocodue
«O0yueHrne MPodecCHOHATLHOW AEATEILHOCTH
Ha PYCCKOM A3BIKC HHOCTPAHHBIX CTYIACHTOB
crienuaibHOCTH «CBSI3U € OOIIECTBEHHOCTHIO»
(aBTOPSI JI.B. Anonuna, C.B. Jlazapes,
C.B. CmupnoBa, O.C. ®UCEHKO) MpeCTaBIIsAeT
METOIUUYECKYI0 CHCTEMY, IIOCTPOCHHYIO B
COOTBETCTBUH c KOMIIETEHTHOCTHBIM,
JMYHOCTHO-OPUEHTUPOBAHHBIM,
KOMMYHHUKATUBHO-IESITEIIbHOCTHBIM,
KOMMYHHKATHBHO-KOTHUTHBHBIM u
MHTETPATUBHBIM MOAXO0AaMHU.

KiioueBble ca0Ba: pycckuil s3bIK, A3BIK
CIIeuaJIbHOCTH, KOMIICTCHIINH, HOCO6I/IC
«O0yueHne MPodhecCHOHAIBHOW AESTEIIbEHOCTH
Ha PYCCKOM A3BIKEC HHOCTPAHHBIX CTYICHTOB
crienuanbHOCTH «CBSI3H € 00IIECTBEHHOCTHIOY.

Resumen

La ensefianza del idioma relacionado con la vocacion es la tarea mas importante que enfrentan los maestros
de ruso en las principales facultades. Sin embargo, los profesores de asignaturas relacionadas con la
vocacion notan la insuficiente preparacién de los estudiantes para el desarrollo de la lexis funcional. El
manual de capacitacion “Capacitacion para la actividad profesional en ruso de los estudiantes extranjeros
especializados en Relaciones publicas” (autores son LV Adonina, SV Lazarev, SV Smirnova, OS Fisenko)
de acuerdo a los autores es un sistema metodolégico construido de acuerdo con la personalidad basada en
competencias orientado, comunicativo-activo, comunicativo-cognitivo e integrador.
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Introduction

The problem of the formation of linguistic
competence that ensures successful education at
a university is one of the urgent problems of
modern higher school language education. At the
same time, there is a mismatch between the
requirements for professional and practical
training of a future specialist and the level of
language training in the field of professional
communication of foreign students. That is why
the urgent problem of the study is the creation of
a methodological system for training foreign
students in professional communication in
Russian. In this paper, we consider a
methodological system for teaching a vocation-
related language on the example of the training
manual “Training for professional activity in
Russian of “Public Relations” speciality foreign
students” (Adonina et al., 2018a).

The degree of scientific development of the
problem

The problems of training for professional
activities of foreign students in the learning
process were covered in the works by
T.M. Balykhina, D.I. 1zarenkov,
L.P. Klobukova, E.I. Passov, A.V.Khutorsky,
AN. Schukov, and others. These studies
emphasize the need for foreign students to
develop educational and scientific
communication skills since the priority tasks of
language learning are the  conscious
understanding and reproduction of special
vocabulary within the framework of special
subjects (Kosareva et al., 2019; Fisenko et al.,
2019; Adonina et al., 2018b; Volkova, 2010). At
the same time, as practice shows, foreign
students are included in the educational process
much worse than expected by special subject
teachers, since foreign students have such speech
and language training that does not meet the
needs of adequate professional communication.

Discussion of the Problem

Public relations as a type of professional
activity

PR-activity appeared at the beginning of the 19th
century in Europe and America, and then it was
becoming more and more popular. Industrial
growth, the development of the printed media
contributed to the emergence of a new type of

professional activity associated with “publicity”.
Press agents served as a kind of intermediary
between the printed media and business
campaigns with the aim of promoting services
and goods through a press. During this period,
the one-way persuasive communication began to
develop. The next stage in the development of
public relations is related to informative
advertising. New PR technologies were used for
the commercial promotion of goods and services
by large companies. In the middle of the 20th
century, the transformation of public relations
services into a socio-political institution of a
progressive  society  took  place. The
dissemination of the PR information concept was
influenced by the formation of a single
information space in which everyone has access
to all information resources. Public relations took
their shape as a type of professional activity at
the turn of the 20th — 21st centuries. At that time,
narrowly specialized areas of PR activity
appeared. The formation of PR-activity in Russia
has a slightly different history. During the
formation of the autocracy, the sphere of public
relations practically did not develop. During the
establishment of Soviet power, public relations
were replaced with propaganda, which in fact
became an ideological tool. The round of public
relations development began in the late 1980s. At
this time, there are PR agencies. The need for
training specialists in the field of PR technologies
is gradually increasing. Higher education
institutions  introduce a new speciality:
Advertising and Public Relations. The federal
state program provides for the preparation of a
graduate for communication, advertising,
information, market research and forecasting and
analytical activities. In the process of training,
graduates must master the following a) general
cultural competencies: OK-2 (the ability to
analyse the main stages and patterns of the
historical development of society to form a civic
position), OK-4 (the ability to use the basics of
legal knowledge in various spheres of life), OK-
5 (ability to communicate verbally and in writing
in Russian and foreign languages for solving
problems of interpersonal and intercultural
interaction), OK-6 (ability to work in a team,
tolerantly perceiving social, ethnic, religious and
cultural differences); general professional
competencies: OPK-1 (the ability to control
professional functions in the field of advertising
and public relations in various structures), OPK-
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4 (the ability to plan and organize
communication campaigns and events under
control), OPK-5 (the ability to conduct
communication under control campaigns and
events); professional competencies: PK-7 (the
ability to participate in the planning, preparation
and conduct of communication campaigns and
events), PK-8 (the ability to organize the
distribution of advertising products, including
text and graphic, work and presentation
materials, in the framework of traditional and
modern means of advertising), PC-11 (the ability
to possess the skills of writing analytical reports,
reviews and forecasts) (The Federal State
Educational Standard for Higher Education in the
direction of training, 2016). The development of
these competencies by foreigners is possible only
with a high level of proficiency in vocabulary.
That is why it is of great importance to
developing a methodological system for training
foreign students in professional communication
in Russian.

General characteristics of the training manual
“Training for professional activity in Russian
of "Public Relations “speciality foreign
students””

The authors of this training manual set as their
task the development of professional skills in the
vocation-related language. The manual is
designed to facilitate foreign students mastering
the skills of professional communication in
Russian in their chosen speciality. It involves
practical exercises in Russian as a foreign
language, individual consultations on the
scientific style of speech and preparation for
writing  scientific  student work, active
independent work of students, which allows
students to more confidently navigate the field of
the scientific style of speech. Students gain
theoretical knowledge and practical skills in
mastering various lexical and grammatical
categories of the language, which can be used in
their future professional activities.

The training manual is designed for practical
work in the audience of first-year “Public
Relations”  speciality  foreign  students
(universities of the Russian Federation), who
speak Russian at the Il certification level
(Rumyantseva et al., 2018; Gorokhov, 2014).
The manual is a sequence of lessons of gradually
increasing complexity based on language
material related to professional activities in the
specified field.

Particular attention is paid to the study of a
specialized vocabulary, which contributes to the
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expansion and enrichment of the vocabulary of
students. The training manual gives an idea of the
functional and stylistic features of the scientific
style in the Russian literary language, the
language of advertising and PR-communication,
aimed at improving the communicative
professional skills of future public relations
specialists.

Methodical system of vocation-related
language teaching of foreign first-year
students

The manual is designed for practical work in the
audience of first-year “Public Relations”
speciality foreign students. The training manual
is based on the material of texts of a special
nature from textbooks on this topic and is aimed
at studying the lexical and grammatical features
of the scientific style of speech and the formation
of language skills in the speciality. Grammar and
lexical tasks included in the manual are
developed on the basis of textual material and are
aimed at improving the communicative and
professional competence of future PR-
specialists.

The material of the manual meets the
requirements presented in the “State educational
standard for Russian as a foreign language”.
Second level. General language proficiency”
(Ilvanova et al., 1999), as well as in the Federal
State Education and Advertising Public Relations
(undergraduate level) (approved by Order of the
Ministry of Education and Science of the Russian
Federation, dated August 11, 2016).

The first part of the manual “Training for
professional activity in Russian of “Public
Relations”  speciality  foreign  students”,
“Practical Course” contains new functional lexis,
lexico-grammatical structures necessary for
reading texts in the speciality, as well as lexico-
grammatical tasks aimed at developing
linguistic, communicative and professional
competence. In this part, texts are given that
introduce students to the specialty and prepare
them for listening to lectures on other disciplines
of the course.

The authors of the training manual,
L.V. Adonina, S.V. Lazarev, S.V. Smirnova and
O.S. Fisenko, developed 8 lessons:

VYpok | CBsi3u ¢ 0OOLIECTBEHHOCTHIO KaK BT
JNEATENIbHOCTH;

VYpox Il 3agaum u ¢yHKOIMM CBsA3eH C
00IIIECTBEHHOCTHIO;
VYpok Il CmocoGel  B3amMopaewcTBuS €
00IIECTBEHHOCTEIO,




Ypok v
KOMMYHHKaILUN;
VYpok V ToBap B MapKeTHHTE;
Ypoxk VI [TP-xommannm;
Ypok VI PemHOK ®
(hyHKIIMOHUPOBAHUS,

Cucrema MapKETHUHI'OBbIX

TIPUHIIUIIBL €ro
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VYpoxk VI [ToBenenue noxymnares.

Each lesson begins with pretext tasks. Students
are invited to read the words, remember their
meaning, compatibility and use. For example:

Vozdeystvovat’ (To influence) na kogo? (somebody) (na
obshchestvennost’ (public opinion)) — vliyat’ na kogo-libo

(influence someone)

Vozdeystvie (Influence) na kogo/chto? (somebody /
somewhat) — okazat’ vozdeystvie na khod dela (influence the

course of business)

Soblyudat’ (To comply with) chto? (what?) (zakony (laws))
—tochno vypolnyat’ chto-libo (do something exactly)
Soblyudenie (Compliance with) chego? (what?) (zakonov

(laws))

BosneiictBoBaTth Ha k020? (Ha
001eCTBEHHOCTD) — BIIISITH Ha KOTO-
0o

BosneiictBue na ko2o/umo? — okazars
BIIMSTHHE Ha XOJ JeTia

Cobumoaars / codmmocTu ymo?
(3aKOHBI) — TOYHO BBIMIOJIHATH YTO-
1100

Cobuonenue ve2o? (3aKOHOB)

Word formation exercises. For example, foreign students are invited to form adjectives by the model:

1) Pravitel’stvo - pravitel’stvenniy (suffixes -onn / -enn)

(government — governmental)

2) Vlast’ — vlast’niy (suffix -n)

(power - power-wielding)

3) Teoriya — teoreticheskiy (suffix — ischesk)
theory - theoretical.

1) mpaBUTETBCTBO —
MIPaBUTEILCTBEHHBIH (Cy(hHUKCH -
OHM/-eHH)

2) BacTh — BIACTHBIH (cyduxc -u)
3) Teopus — TeopeTnueckuii (cypdukc
- uueck).

Then, a text introducing the concept of “public
relations” (PR) is given. Definitions of public
relations are provided: PR is “the art of creating
favourable attitudes towards a company”,
“management activities”, “activity on the
dissemination of information about anything”.

Next, the structure of a “definition of a concept”
by models is worked out: “What is that?”, “what
is called as?”, “how do they call something”,
“what got the name of?”

The following are grammar exercises. Foreign
students are invited to put the word in the desired
case (for example, A permanent advertising
slogan is called (slogan)); replace selected words
with synonymous ones (for example: In recent
years, work with the public has risen to a new
level in Russia.); form noun combinations from
verb combinations (for example: develop what —

).

Communicative competence is formed on the
basis of tasks which suggest making sentences

with verbs on the material of the text, as well as
tasks suggesting answering questions and
comparing  texts. The  formation  of
communicative competence is also facilitated by
tasks aimed at a reflection.

The second part of the manual is “Texts for
reading and taking notes”; it consists of materials
that can be used both in the audience and
independently. The texts are adapted and non-
adapted excerpts from textbooks in the speciality
"Public Relations™ and introduce foreign students
to the basic terminology and specifics of the
future profession.

We cite the text “Advertising in the Ancient
World” as an example.

Pexsiama B J/IpeBHeM Mupe

[lepBast peknama mosBMIach B TIyOOKOH
JPEBHOCTH. Erunerckas, BABUJIOHCKas,
rpedeckas U puMcKasi KyJbTypbl ObUTH 3HAKOMBI
C pexiIaMHo# nH(popMaIuei o Topapax. Pexkinamy
BBIpAKaJlM B MUCHbMEHHOM, M300Pa3UTEIIEHOM U
cilioBecHOM Buze. Jlaxe THICSYM JIET Ha3ax
JIpeBHUE MPEANPUHUMATENIN CTAaBWIIM TIEpen

&
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co0Oll LeNlb CKIOHUTH Ha CBOIO CTOPOHY
MOTEHIMAIBHOTO MOTPEOUTEIS, 3aNHTEPECOBATh
€ro BHUMAaHHE M BBITOJHO IPOJAATh €My CBOHI
toBap. IlepBoli pekmamHOl wH(pOpManHei
JPEeBHET0 MHpa ObBUT ETHNETCKHH Iamupyc.
HekoTopsle yueHble MMOIAraroT, YTO PEKIaMHbBIE
COOOIIEHNsI MOTJIN OBITh HAIIMCAHBI HA KaMHSAX.
OmvH Takod KaMeHb OBUT HaiiiecH B ropoje
MewMmobuce, KOTOpbIH ObUT TEpBOI cTOIMIEH
apesHero Erunra. B OpeBHOCTH pPEKIIaMHBII
TEKCT MHcald Ha CTEHaxX U IUIMTax Kpackod. B
I'penuu u Pume 1o Hamei 3pel Bce PEKJIaMHBIE
COOOIIEHHMS MUCANN Ha CTICIUAIBHBIX JIOIICYKaX,
noToM — Ha 1neprameHre. Ha pbIHOYHBIX
IUIOIAAAX YacTO YWTAIH HApoAy pa3IuyHbIE
o0bsBiieHNs. CaMBIii BaKHBIM 3Tall B UCTOPUHU
pEKJIaMBbl HavyaJICs MOCIE MOSIBIEHHs NEYaTHOIO
CTaHKa M MAacCOBOTO PAaCIpPOCTPAHEHHs KHHT.
Kcratyu, nepBblii meyaTHBIM CTaHOK CO3Jajl
1oBesup 1 n3obperarens Morann ['yrreHOepr B
I'epmanum B cepenune 15 Beka.

The third part of the manual - "Dictionary of
terms and concepts" includes a list of
professional words and phrases and their
interpretation, the acquisition of which is
necessary for foreign students in the 1st year to
understand the theoretical training material at
this stage of training.

We illustrate some of them:

PR-undopmauus — conuanbHas uHGOpMAaIms,
KOTOPYIO TPOM3BENU OpraHbl BiacTH, (upma,
yejoBeK. JTa MH(OpMalus MOKa3bIBaeT caMble
BaxHble (axtel. Llens 310l MHbOpMaIK
COCTOUT B (OPMHUPOBAHUH ITOJIOXKHUTEIHHON
CHCTEMBI OTHOLICHHH K KOMY-JHOO WM YeMy-
7100 CO CTOPOHBI OOIIECTBEHHOCTH.

PR-kamnanus - cucreMa NeHCTBHH,
BKJTIOYAIOIIAs: a) PRcobbITHE
(mHbOpPMAIOHHBIH MIOBOJ); 0) PR-

KOMMYHHMKal{l0, C  IOMOLIbI0  KOTOpPOH
nHGOpMaLUI UIET B OOIIECTBO.

PR-komMmyHukanusi — cucreMa Gopm, METOJIOB,
CPEICTB ¥ TEXHOJOTHH, O0ECICUYNBAIOIINX
ONTUMAJIFHBIC COIMAIBHBIC B3aUMOICHUCTBUS
CcyObeKTa MapKETHHTOBBIX KOMMYHHKAIMH CO
3HAYMMBIMU CETMEHTaMH Cpejibl (00IecTBa).

Conclusions

The training manual “Training for professional
activity in Russian for foreign speciality “Public
Relations” students” (authors — L.V. Adonina,
S.V. Lazarev, S.V.Smirnova, O.S. Fisenko)
makes a significant contribution to the
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development of the vocation-related language
training system. The wuse of this manual
contributes to more effective learning, as it is
built on the basis of a holistic methodological
system developed and presented in the manual by
the authors.

The material of the manual is built in accordance
with the following approaches.

The competency-based approach to teaching is
focused on the formation of the ability of foreign
students to correlate “language means with tasks
and communication conditions, taking into
account social norms of behaviour and the
communicative expediency of the statement».
The training material of the manual is organized
so that foreign students build their speech and
non-speech behaviour in accordance with the
tasks of communication.

The personality-oriented approach is
implemented through the inclusion of foreign
students in the educational process. The tasks
offered in the manual are based on a system of
interrelated concepts that orient foreign students
to self-knowledge and self-realization.

The communicative-activity approach in
which “a learner as a subject of learning activity
is in the centre of training, and the training
system assumes the maximum consideration of
the individual psychological, age and national
characteristics of the learner’s personality”
(Azimov & Shchukin, 2009); it suggests the
drawing up of a scientific material as follows so
that in the process of filing educational material
a specific educational task is solved. The object
of training, in this case, is speech activity
(listening, reading, writing and speaking). The
authors of the manual pay special attention to
professionally significant information. The
teacher and foreign students act as
intermediaries.

The essence of each task is explained to foreign
students depending on the type of work ahead,
and appropriate linguistic training is also
provided.

The communicative-cognitive approach is
aimed at the formation of ideas about the
language system among foreign students. The
cognitive orientation of the manual is oriented
towards the formation of ideas about linguistic
phenomena in accordance with the processes of
cognition.




The integrative approach is  the
interdependence of individual exercises and
lessons. Each educational element is in a
relationship of consistency and orderliness with
others.
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