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Abstract

This research aims to highlight the importance of
Ukrainian culture within the international
information environment. The cross-sectional
survey study involved purposive sampling of 28
participants whose attitudes towards Ukraine’s
cultural image and diplomacy were evaluated. The
findings showed that cultural image belongs to the
international information environment, and
Ukraine is characterised by its ability to counteract
several external pressures. The research resulted in
the development of effective mechanisms to form
Ukraine’s positive cultural image internationally,
including long-term cultural diplomacy oriented
towards deeper collaboration with other nations,
the global dissemination of accurate narratives
about Ukraine, and the counteraction of
stereotypes or misinformation. The authors
described the challenges of forming Ukraine’s
positive image in detail. The article demonstrated
that it is essential to differentiate Ukrainian culture
from external influences, such as the Soviet-era
discourse and modern Russian narrative. The
research admitted that spreading the facts about
Ukraine will help build the country’s cultural
image in the international information
environment. Besides, the research resulted in the
development of effective mechanisms to form
Ukraine’s positive cultural image internationally.
The study outcomes can be used to elaborate on
long-term cultural diplomacy oriented towards
deeper collaboration with other nations, the global
dissemination of accurate narratives about
Ukraine, and the counteraction of stereotypes or
misinformation.
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AHoTauist

Mera  gochmimKeHHS —  NPOAEMOHCTPYBATH
BXJIMBICTh BUCBITJICHHSI YKPAiHCHKOI KYJBTYpH B
MDKHapoJHOMY iHpopMmaniiHoMy cepepoBui. [1in
gac KpOC-CEKIITHOTO ONMUTYBaHHS OyIIO 3aIydeHO
28 ydYacHHKIB JJIs OI[IHIOBAHHS iXHIX MOTJISAIB Ha
KyJIbTypHUH iMiIK VYKpailHHM Ta AWHIUIOMATIIO.
PesynbpraTi mokaszanu, mo KyJIbTypHHH IMIDK €
CKJIQJIOBOIO  MDXKHapoaHoro  iHdopmariiiHoro
cepeloBMIA, a YKpaiHa  XapaKTepH3YeThCs
3IATHICTIO TMPOTUIISITH YHUCICHHUM 30BHINIHIM
BIUTMBaM. Y XOJi IOCTiKeHHs Oymu po3poOieHi
eeKTUBHI MexaHi3MH (OPMYBaHHS MO3UTHBHOTO
KyJlbTypHOTO IMiIKy YKpaiHH Ha MDKHapOIHIiH
apeHi, 30KpeMa JIOBIOCTPOKOBAa  KyJbTypHa
JUIIOMATIs!, CIIPSAMOBaHA Ha THMOIIY CITIBIPAIIO 3
IHIOUMKX ~ KpaiHaM#, TJ00anbHE  MOIMIMPEHHS
JOCTOBIPHMX HapaTHBIB PO YKpaiHy Ta MPOTHIIs
cTepeoTumnam abdo resindopmarii. ABTopaMu CTaTTi
MIPOJIEMOHCTPOBAHO BaXJIUBICTh
IUQEpeHIIIOBaHH  YKPAlHCBKOI KYJIBTYPH BiA
30BHIIIHIX BIUIMBIB, SKi 3yMOBJICHI, MEPII 3a BCE,
JUCKYpPCOM PaJSIHCBKOI J00H, a TaK0X Cy4acHUM
pOCificbkUM HapaTHBOM, B SKOMY IIOLIIMpPEHE
BUKOPHCTaHHSl HEINPaBJMBUX CTEPEOTHIIIB Ta
nme3iHpopmanii Mpo YKpPalHCBKY KyIbTypy. Y
JOCITI/DKEHH] JIOBE/ICHO, IO MOIINPEHHS PETbHUX
¢dakTiB mpo VYkpaiHy momomoxe moOyIyBaTH
KyJbTYPHUH IMIIDK KpaiHM B MDKHapOIHOMY
indpopmamiitnomy  cepemoumii. Kpim  Toro,
pe3yibTaTOM  JIOCHI[DKEHHS  OyJio  BH3HAHO
pO3pOOKy e(hEeKTHBHHX MEXaHI3MIB (OpPMYyBaHHS
MMO3UTHBHOTO KYJIBTYPHOTO IMIIKy YKpaiHH Ha
MDKHapoJHOMY piBHI. Pesynprat mociipKeHHs
MOXYTh OyTH BUKOpHCTaHi JJs  PO3POOKH
CTpareriii JOBrocTpOKOBOI KyJIbTYPHOI UILIIOMATII,
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Introduction
General presentation of the topic

Currently, cross-cultural communication shapes the perception of nations within the global information
landscape. For Ukraine, effectively conveying its cultural heritage and values is essential to building a
positive image internationally. Obviously, when dialogue and collaboration across cultures are fostered,
Ukraine strengthens its presence and counteracts stereotypes or misinformation in the international arena.
In this context, it is important to interpret the main concepts related to the research problem and outline
their characteristics in detail.

The international information environment is a key concept of the research. It refers to rapid digitisation,
the dominance of social media, and the increasing role of artificial intelligence in shaping information
(Wardle & AbdAllah, 2023). The modern information environment encompasses all spheres of society,
influencing politics by shaping public opinion and enabling digital diplomacy using social media
(Kryvoshein, 2023). It integrates medicine through telemedicine platforms and health data analytics
(Yuryk et al., 2022). It drives e-learning innovations and online collaboration in education, underscoring
its pervasive role in societal development (Prokopenko & Sapinski, 2024). The information environment
significantly impacts the financial sector by shaping market perceptions and influencing investor behaviour
(Sunduk et al., 2024).

At the same time, this environment affects culture and cross-cultural relations, promoting the global
exchange of traditions, art, and values through media (Dobrolyubska et al., 2024). It also fosters dialogue
between diverse cultures since it amplifies cultural diplomacy and addresses stereotyping (Wardle &
AbdAllah, 2023). A country’s cultural image is an integral component of the international information
environment, as it is expressed through media, art, tourism, diplomacy, and public perception, all caused
by information dissemination (Tereshchuk, 2019).

Ukraine’s cultural image reflects how the country is understood through its history, traditions, and modern
contributions (Tkachenko et al., 2021). Cultural image remains ambiguous due to its complex historical
narrative. In the past, Ukraine’s cultural image was overshadowed by its historical ties to larger empires,
such as the Russian Empire and the Soviet Union, leading to a limited global understanding of its distinct
identity (Kravchenko, 2023; Vasylchuk & Drozdov, 2023). Ukraine was frequently perceived as a
peripheral region rather than a sovereign cultural entity. Despite being constrained by imperial and later
Soviet policies, Ukraine’s cultural image endured in diaspora communities worldwide (Trzeszczynska et
al., 2024). After 2014, Ukraine’s cultural image underwent a significant transformation, marked by its
resilience and determination to declare its identity during Russian full-fledged aggression (Ventura, 2024).

The Revolution of Dignity and the subsequent annexation of Crimea by Russia drew global attention to
Ukraine’s struggle for democracy (Tarnavska, 2019). The full-scale Russian invasion in 2022 solidified
Ukraine’s cultural image in the face of unprecedented adversity (Szerszen, 2024).

Research problem

This proves that the study of Ukraine’s cultural image is essential in modern scientific discourse, as it
provides valuable information about cultural diplomacy, geopolitical influence, and the dynamics of
national identity in the context of a rapidly changing global landscape. Understanding how Ukraine’s
cultural image has evolved allows us to explore the intersections between culture, politics, and international
relations. It also helps to challenge misrepresentations and stereotypes that have historically overshadowed
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Ukraine’s distinctiveness. As Ukraine continues to assert its sovereignty and strengthen its ties with other
nations, the study of its cultural image serves as a vital tool in shaping international perceptions and
fostering cross-cultural understanding, making it an essential area of research.

Research objectives

This research aims to show the importance of presenting Ukrainian culture in the international information
environment to transform Ukraine's image positively. Accordingly, the study addresses three questions:

1) How can Ukraine use its cultural heritage and artistic expressions to strengthen its cultural image in
the international information environment?

2) How is Ukrainian culture different from the unified Soviet identity and today’s Russian culture
regarding the recent geopolitical tensions and the ongoing war? How have prominent figures from
Ukrainian heritage shaped national identity and cultural development?

3) What mechanisms can Ukraine implement to form a positive cultural image internationally?

Structure of the article

The article begins with an introduction outlining the significance of cross-cultural communication in
shaping the cultural image of Ukraine globally. The literature review explores the theoretical frameworks
of cultural diplomacy and international communication. The primary attention is paid to the recent
investigations concerning the international information environment, cross-cultural communication,
principles, and approaches to the formation of a positive image of a country. It then presents the research
methodology, including participant selection and data collection techniques. The results and discussion
section describes Ukraine's cultural heritage and artistic expressions to strengthen its cultural image in the
international information environment. Also, the section explains the differences between Ukrainian
culture, the unified Soviet identity, and today’s Russian culture, particularly in the context of recent
geopolitical tensions and the ongoing war. Additionally, the mechanisms to form a positive cultural image
of Ukraine internationally were studied and discussed. Finally, the conclusion outlines the novel
contributions of the study and their relevance to the field of research.

Literature Review

Cultural image is a topic of significant interest for researchers across various scientific fields, including
sociology, political science, cultural studies, and communication (Obenza & Rabaca, 2024). Scholars
examine how cultural images are constructed, maintained, and transformed through media, art, literature,
and public diplomacy, exploring their impact on national identity and international perceptions (Galchynska
et al., 2024). The study of cultural image also delves into issues of representation, stereotyping, and the role
of soft power in shaping how cultures are viewed globally (Borysenko et al., 2024). Researchers investigate
how historical events, social movements, and geopolitical dynamics contribute to forming a country’s
cultural image and how these images can evolve in response to shifting political or social contexts. With
the rise of digital platforms and global interconnectedness, cultural image has become even more complex,
making it a rich and ongoing area of scholarly inquiry (Owusu et al., 2023).

Many researchers study the cultural image of Ukraine to understand how its national identity has evolved,
particularly in the context of historical, political, and social changes (Szerszen, 2024; Tarnavska, 2019).
Scholars explore how Ukraine’s cultural image has been shaped by its struggles for sovereignty, its
relationship with neighbouring countries, and its efforts to assert a distinct identity. Tkachenko et al. (2021)
outlined the European view on the image of Ukraine. Andryczyk (2022) analysed cultural responses and
reverberations after the war in the Donbas, and Olzacka (2023) investigated Ukrainian cultural policy in
the context of Russian hybrid aggression. Tarnavska (2019) studied the media image of Ukraine in foreign
newspapers. Dombrowski et al. (2022) explained the mechanisms of saving Ukrainian heritage. It is
necessary to pay attention towards the works of Szerszen (2024), who revealed the transformation of
traumatic images of Ukraine through photography. This article analysed specific projects made in three
chronological moments: the first half of the 1990s, after 2014, and now, in response to the ongoing war.

The interpretation of the notion of cultural diplomacy, its past and future, was described by Grincheva
(2023). Hololobov (2022) investigated cultural diplomacy as a component of state policy. Océn (2021)
revealed the positive role of cultural diplomacy and analysed its contribution to reducing political tension.
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Similarly, Antonova and Shevchenko (2023), studying Ukraine’s cultural diplomacy, paid attention
towards its place in consolidating the country’s image within the global community. Filatova (2021)
outlined the main approaches of Ukraine as a fully-fledged actor in the international arena. Also, scientists
introduced progressive diplomacy methods widely applied by the modern Ukrainian state. It is worth
mentioning the works of Tereshchuk (2019), who defined cultural diplomacy as a tool of Ukraine’s foreign

policy.

Notably, many researchers focus on the mechanisms of forming a positive cultural image, as this process
is necessary for shaping public perception (Lee, 2023). They examine the various strategies countries or
individuals employ to create and maintain a favourable image, emphasising the role of media, public
diplomacy, and cultural exchanges. These mechanisms often include crafting narratives through storytelling
highlighting positive aspects of culture, such as artistic achievements, historical milestones, or social
progress, and leveraging international events to showcase a nation’s strengths (Dobrolyubska et al., 2024).
Researchers also explore the influence of soft power in image building, where countries use cultural
exports, such as music, literature, and cinema, to project an appealing image to global audiences (Mashiah,
2024).

In addition to media and cultural exports, scholars investigate the role of political leadership, international
alliances, and crisis management in shaping a positive image (Galchynska et al., 2024). They analyse how
political figures and diplomatic efforts contribute to projecting a unified and attractive national identity,
especially in conflict or instability. The impact of digital platforms and social media on image formation is
another key area of research, as these tools allow for real-time, direct engagement with global audiences,
enabling countries to counter negative perceptions and actively promote positive narratives (Owusu et al.,
2023). Through these multifaceted approaches, researchers aim to understand how a positive cultural image
is strategically built and maintained across different contexts and periods.

The topic of cross-cultural communications as an important aspect of the formation of the cultural image
of Ukraine in the international information environment is especially relevant today, as Ukraine continues
to navigate complex geopolitical challenges and asserts its national identity on the global stage (Ventura,
2024). In an era of rapid digital communication, where information spreads instantly across borders, the
role of cross-cultural communication in shaping Ukraine’s cultural image is getting even more critical. This
is mainly explained by the conflict in the east of Ukraine since 2014 and the full-scale war in 2022. Its
cultural narratives increasingly shape Ukraine’s global reputation and international support.

Therefore, the literature review on the cultural image of Ukraine reveals specific conflicting perspectives
regarding its portrayal in the international information environment. Some studies emphasise the rich
cultural heritage of Ukraine and its potential for promoting a positive global image (Olzacka, 2023). Other
perspectives criticise the challenges posed by several stereotypes, historical misconceptions, and
geopolitical influences that distort the cultural identity of Ukraine (Kuzio, 2019). These debates often focus
on the tension between the efforts of Ukraine to assert its distinct cultural narrative and the external
pressures of misinformation campaigns. Some scholars diverge on strategies for addressing these issues
through intensified state-led cultural diplomacy (Filatova, 2021), while others call for initiatives to reshape
people’s stereotyped perceptions (Lee, 2023). This diversity of viewpoints justifies a necessity to study the
topic “Cross-cultural communications in shaping the cultural image of Ukraine in the international
information environment”.

Methodology
Research design

The theoretical framework for this cross-sectional survey study is developed using several interrelated
approaches from communication, cultural studies, and international relations. Firstly, cultural diplomacy,
as an extension of soft power, is a basis for this study, focusing on the ability of a nation to shape global
outcomes through attraction rather than violence (Zguric et al., 2023; Nye, 2021). This approach emphasises
culture's importance in forming Ukraine’s international image, particularly during geopolitical tensions
with Russia. Secondly, cross-cultural communication theory focuses on how communication varies across
cultures and how misunderstandings occur when individuals from different cultural backgrounds interact
(Drion, 2022; Li, 2023; Zhu, 2022). In the context of Ukraine, this theory examines how the cultural
differences between Ukraine and other countries are understood in cross-cultural exchanges. Thirdly,
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framing theory, as applied to mass media and communication studies, examines how media present or
“frame” an issue, influencing how the public perceives it (Cheon et al., 2021). Regarding Ukraine, framing
theory analyses how Ukrainian culture is represented in international media and how these representations
build its global understanding. And fourthly, the theory of identity examines how nations construct their
identities to the world (Damkier & Ozer, 2022; Wang & Hu, 2022). This theory explains the strategy for
forming Ukraine’s cultural image from internal and external perspectives and how the international
community interprets Ukrainian culture.

Samples and participants

The present cross-sectional survey study involved twenty-eight (28) participants who represented
diplomatic service, journalism, art, and social media. The purposive sampling of participants considered
their involvement in developing, disseminating, or interpreting Ukraine’s cultural image through cross-
cultural communication. The participants included the employees of diplomatic departments who organised
cultural events abroad (6); journalists who reported on Ukrainian culture or covered the ongoing
geopolitical situation (7); international relations specialists who explored the problems of cultural
diplomacy and geopolitical communication (3); Ukrainian cultural ambassadors and artists serving as
representatives of Ukraine’s cultural image abroad (4); social media influencers and digital content creators
who shape public opinion and cultural photos (8).

Instruments and procedures

A close-ended questionnaire was applied to evaluate the participants’ perceptions. It was structured in five
blocks. Block 1 focused on how Ukraine can leverage its cultural heritage and artistic expressions to
strengthen its cultural image internationally. Block 2 addressed how Ukrainian culture distinguishes itself
from Soviet identity and contemporary Russian culture, particularly in the context of the war and political
tensions. Block 3 referred to the influences of prominent historical and contemporary figures from
Ukraine’s cultural heritage and their contribution to shaping its national identity and cultural development.
Block 4 explored the potential mechanisms Ukraine can employ to form a positive cultural image
internationally. Block 5 enabled us to assess the general international perception of Ukraine’s cultural
image and its possible improvements. The questionnaire form was distributed through online survey
platforms (Google Forms and SurveyMonkey) within professional networks, including diplomatic or
cultural associations and targeted social groups related to cultural studies and international relations.

Data analysis

The data analysis required the implementation of qualitative and quantitative methods. Quantitative data
from the closed-ended questionnaire was analysed using descriptive statistics. This included calculating the
frequency of answers and standard deviations for questions related to perceptions of Ukraine’s cultural
image, the influence of cultural heritage, and the meaning of cross-cultural communication. Qualitative
data was analysed using document analysis (reports, articles, websites, official communications, and media)
that provided contextual data and enabled us to understand the case deeply. This method helped to identify
key themes related to how Ukrainian culture is perceived internationally, the differences between Ukrainian
and Russian cultural identities, and suggestions for improving Ukraine’s cultural image through
communication strategies. Besides, document analysis allowed for the deep exploration of participants’
views on the research questions.

Validity and reliability of the research instruments

To ensure the validity and reliability of the research instruments, the study employed a well-structured
survey design developed based on existing theoretical frameworks in cross-cultural communication and
cultural diplomacy. The close-ended questionnaire was pilot-tested with a small sample to prove their
clarity, relevance, and correspondence with the research objectives. Its logical structure was measured using
statistical methods to verify the scales' reliability in assessing attitudes towards the cultural image of
Ukraine.

Throughout the research process, ethical considerations were prioritised to ensure the study adhered to
moral standards. Informed consent was obtained from all participants, who were informed about the
purpose, scope, and confidentiality of the research. The study was conducted according to ethical
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guidelines, which provided all the participants the option to withdraw at any stage without penalty. The
research was transparent, which means that the findings were reported accurately and without bias.

Results and Discussion
The modern cultural image of Ukraine in the international information environment

The previous findings showed that the problem of strengthening the cultural image of Ukraine is an essential
theme in scientific literature and related documents. The modern cultural image of a nation reflects its
identity, values, and global relevance, shaped by its historical heritage, artistic achievements, and
contemporary innovations (Tkachenko et al., 2021). Importantly, it was admitted that the cultural image of
Ukraine is deeply intertwined with historical discourse, reflecting its rich heritage and complex past shaped
by diverse influences (Kravchenko, 2023; Olzacka, 2023; Vasylchuk & Drozdov, 2023). Today, this image
is predominantly influenced by the international information environment, where digital platforms, media
narratives, and cultural exchanges play a pivotal role. The recent findings demonstrate that, for Ukraine, its
modern cultural image is defined by resilience, creativity, and a deep-rooted heritage, all of which have
been brought to global attention, particularly during times of crisis like the ongoing war (Szerszen, 2024;
Ventura, 2024).

At the same time, the questionnaire showed that the individuals participating in the study see Ukraine as
innovative, determined, vibrant, independent, creative, patriotic, courageous and resilient (Figure 1). In the
context of cultural image, Ukraine is characterised by its ability to withstand external pressures, particularly
during the ongoing war. According to the participants, the bravery of the Ukrainian people, especially
soldiers and civilians, is seen as a notable feature. Besides, a strong sense of national pride concerns
Ukraine’s culture. It was found that creativity, desire for independence, vibrancy, innovation, and
determination are the foundation of Ukraine’s modern image on the international stage today. These results
prove that Ukraine has a multidimensional cultural image and specific approaches are needed to make it a
positive phenomenon globally.

Innovative e 13
Determined R 15
Vibrant S 17
Independent e 10
Creative e 20
Patriotic TR 28
Courageous TR 24
Resilient i IR 28

Figure 1. Description of the image of Ukraine.
Source: Author’s development.

Studying cultural diplomacy, the literature review showed that it requires strategic planning, inclusivity,
and adaptability to achieve meaningful engagement with international audiences (Hololobov, 2022).
Cultural diplomacy activities usually correspond with a country’s broader foreign policy and cultural
identity, ensuring that all efforts are purposeful. The findings demonstrated that authenticity is essential;
cultural diplomacy reflects a nation’s heritage, values, and contemporary achievements to build trust and
credibility (Filatova, 2021). Practical communication tools — digital platforms, traditional media, and public
events — are used to reach diverse global audiences (Drion, 2022). Diversity plays a significant role since it
requires the active participation of cultural leaders to represent the nation’s richness (Grincheva, 2023). The
participants were asked about the recent successful examples of Ukrainian cultural diplomacy: table 1
analyses Ukrainian cultural diplomacy events and their advantages for forming a positive image of Ukraine.
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Table 1.
Examples of Ukrainian cultural diplomacy.
Campaign/Project Number of participants Advantages
The Ukrainian Institute 12 Promotes Ukrainian educational programs and cultural
events.
Kyiv Biennial 11 Serves as a platform for Ukrainian artists.
Eurovision Song Contest 19 Showcases Ukrainian music and creativity;

It symbolises Ukraine’s ability to stand against external
challenges (Jamala’s “1944” in 2016 and Kalush
Orchestra’s “Stefania” in 2022).

Ukrainian Film Festival 15 Expresses Ukraine’s national identity;
Promotes the growth of the Ukrainian film industry.
“Ukraine NOW” campaign 16 Emphasises Ukraine’s rich traditions;

Rebrands the nation;
Fosters a sense of national pride.

Source: Author’s development.

The findings correspond with the outcomes from the existing scientific literature, which suggests that
cultural diplomacy can promote Ukraine's identity and strengthen its international presence (Tereshchuk,
2019). However, the current context of ongoing war necessitates more innovative and practical approaches
to maximise its impact (Klavdienko, 2024). The survey shows that traditional methods, such as exhibitions
and cultural exchanges, remain valuable but must be complemented with modern strategies, including
digital platforms, social media, and virtual reality, to reach global audiences effectively.

The formation of a positive cultural image of a country faces several potential challenges. According to
Akaliyski and Welzel (2020), historical and geopolitical conflicts diminish cultural achievements.
Braslauskas (2023) states that stereotypes create negative perceptions, making it challenging to present an
authentic image. Economic limitations, regional disparities, and language and cultural differences also pose
obstacles to the effective presentation of a country to global audiences (Xing & Jin, 2023). It was found
that prevailing socio-cultural trends deeply influence the formation of a cultural image, as they shape public
perceptions, social values, and how cultural identities are understood (Dobrolyubska et al., 2024). Socio-
cultural trends such as globalisation, technological advancements, and shifting attitudes toward diversity
directly impact how a nation’s culture is perceived internationally. Misinformation and propaganda
campaigns are widely used to manipulate public opinion and shape perceptions in the international
information environment (Kravchenko, 2023). As a result, these undermine trust in the country’s image.
The current research outlines several challenges for forming Ukraine’s positive image (Figure 2). It was
found that most of the respondents mentioned geopolitical conflicts, stereotyping, and political instability.
Other challenges include Soviet-era legacy and international media influence. Special attention was paid
towards Russian propaganda that targets Ukraine’s global reputation, spreading false narratives.

25
20
19
20 18
17 16 17

15 13
10
5
0

Geopolitical ~ Stereotyping Political Soviet-era  Current socio- International Russian

conflicts instability legacy cultural trends media propaganda

influence

Figure 2. Challenges for the formation of Ukraine’s positive image.
Source: Author’s development.
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The uniqueness of Ukrainian culture in the context of recent geopolitical tensions and the ongoing
war

Ukrainian culture has a unique identity that has evolved through centuries of distinct historical, social, and
political developments, setting it apart from the Soviet-era and modern Russian cultures (Botvyn et al.,
2022). The findings insist that differentiating Ukrainian culture from external influences is essential for
ensuring that Ukraine’s heritage is accurately represented (Olzacka, 2023). The Soviet era left a lasting
impact on many nations within its sphere of influence, often attempting to homogenise diverse cultural
identities under a unified Soviet narrative (Zhurzhenko, 2021). However, Ukrainian culture has always
retained its distinctive features despite these pressures. Similarly, modern Russian culture, shaped by its
political realities, is distinct from Ukraine’s cultural identity. Recognising this difference is vital in resisting
external narratives that seek to combine the two cultures for ideological purposes (Grusheva, 2023). In the
current context of geopolitical tensions, this differentiation is a matter of historical accuracy and a strategic
imperative for Ukraine’s cultural diplomacy.

Considering the recent findings studied during the literature review (Kravchenko, 2023; Ventura, 2024), it
was found that distinguishing prominent Ukrainian figures from Russian and Soviet culture is essential for
forming Ukraine’s cultural image, especially in recent geopolitical tensions. Throughout history, many
notable Ukrainian figures have been overshadowed by the larger narrative of Soviet and Russian influence,
leading to a hidden identity. To study this aspect, the respondents were asked to describe the unique
contributions of Ukrainian cultural personalities, whether in art or science. Table 2 shows these
personalities and their contribution. During the study, cultural diplomacy experts and ambassadors admitted
that spreading the facts about these prominent figures may help build a cultural image of Ukraine in the
international information environment. These findings confirm the statements in the works of
Antonova and Shevchenko (2023), who studied consolidating the country’s image in the international
arena. At the same time, the survey contributed to building the cultural image of Ukraine by revealing the
historical facts about Ukrainian cultural personalities and their contribution.

Table 2.
Underestimated Ukrainian cultural personalities and their contribution
Personality Number of Contribution
participants
Anna Yaroslavna (born approximately in 1032) 25 Cultural exchange and diplomacy;
Education and religious influence.
Illia Repin (1844-1930) 12 Pioneering realist art;
Masterful portraiture.
Ivan Pulyuy (1845-1918) 14 Pioneering work on X-ray technology;
Study of electromagnetic waves.
Waldemar Haffkine (1860-1930) 11 Development of cholera and plague vaccines;
Pioneering work in immunology.
Volodymyr Vernadskyi (1863-1945) 18 Founding the phenomena of the biosphere and
noosphere;
Biogeochemistry and geochemistry.
Mykola Leontovych (1877-1921) 23 Creation of “Shchedryk” (Carol of the Bells);

Revival and arrangement of Ukrainian folk music;
Development of choral music.

Kazymyr Malevich (1879-1935) 21 Founder of suprematism;
Artwork “Black Square”.

Olha Ekster (1889-1950) 14 Development of abstract art;
Integration of Ukrainian heritage and European
modernism.

Oleksandr Arkhypenko (1887-1964) 9 Pioneer of modern sculpture.

lhor Sikorskyi (1889-1972) 22 Pioneering helicopter development.

Serge Lifar (1905-1986) 19 Blending traditional classical choreography with

avant-garde modernism;
Promotion of male dancing.
Sofiia Yablonska (1907-1971) 15 Travel literature;
Photography.
Source: Author’s development.
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Mechanisms for formation of Ukraine’s positive cultural image internationally

The recent findings emphasise that a cultural image is constructed through distinctive symbols, narratives,
and practices that reflect shared values and ideals. According to the theory of representation, cultural
identity is produced and reshaped through unique symbolic systems such as art, language, and media
(Rojas-Méndez & Davies, 2024). The analysis of recent scientific sources revealed that image formation
involves deliberate efforts to highlight positive attributes while downplaying negative stereotypes or
misconceptions (Braslauskas, 2023; Eriss & Khoshsaligheh, 2023). Besides, the mechanisms for forming
a positive cultural image are based on branding and impression management theories, particularly
concerning cultural diplomacy (Biletska, 2021). Scholars such as Vecchi et al. (2021) argue that national
or cultural branding operates similarly to corporate branding. Accordingly, iconic representations and
strategic storytelling are widely used to create an attractive image. The findings show that mechanisms such
as international cultural exchanges, educational programs, and global media campaigns are strategically
essential, and they are introduced to interpret a country’s realities appropriately (Antonova & Shevchenko,
2023).

Notably, many academic works focus on using innovative technologies to form a positive image of a
country (Bode, 2024; Konovalova, 2023). Technologies such as artificial intelligence, virtual reality,
augmented reality, and social media enable nations to create immersive and engaging narratives that
showcase their cultural heritage, achievements, and values (Bode, 2024; Jin, 2024). For instance, virtual
and augmented reality tools create virtual tours of iconic landmarks or cultural festivals, providing
international audiences with an authentic experience beyond geographical boundaries (Ouerghemmi et al.,
2023). Besides, Al-driven content personalisation ensures targeted communication that resonates with
diverse demographic groups, enhancing engagement (Suanpang & Pothipassa, 2024).

The study results showed that these mechanisms include cultural diplomacy supported by Ukrainian
embassies and cultural institutions, film festivals, art exhibitions, campaigns to protect Ukraine’s UNESCO
sites, language promotion, tourism campaigns, participation in global events, and gastronomic diplomacy.
The participants admitted that special attention must be paid towards Ukrainian literature translations,
education exchanges, and historical education campaigns. It was mentioned that the Ukrainian diaspora
plays a vital role in forming the country’s positive cultural image. During the ongoing war, diaspora
communities amplify Ukraine’s cultural and historical narratives, highlight resilience, and increase
international solidarity. At the same time, the study outcomes proved that elaborating and implementing
strategies for the long-term development of cultural diplomacy in Ukraine is essential for strengthening the
country’s global presence, fostering international partnerships, and enhancing its cultural influence. The
participants noted that long-term strategies enable Ukraine to build positive relationships with other nations,
counter misinformation, and project a resilient national identity, especially amidst challenges like war and
geopolitical instability. Figure 3 shows the participants’ evaluation of the mechanisms of international
formation of Ukraine’s positive cultural image.
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Figure 3. Evaluation of mechanisms of formation of Ukraine’s positive cultural image internationally.
Source: Author’s development.

The study of mechanisms of the formation of a positive cultural image of Ukraine internationally
corresponds closely with the existing literature, which emphasises the importance of cultural diplomacy
(Hololobov, 2022), strategic communication (Filatova, 2021), improvement of cultural and historical
narrative (Olzacka, 2023). However, while the literature broadly highlights short-term efforts to address
immediate challenges (Lee, 2023), this study emphasises the need for a long-term perspective to ensure
sustainable impact. Besides, the survey proved that applying a multifaceted approach that combines
traditional methods with innovative measures can enhance the efficiency of cultural diplomacy and cross-
cultural communication and maximise the ability of Ukraine to shape a positive cultural image that is clearly
understood by the global audience.

Therefore, Ukraine can effectively convey its values and heritage by fostering cross-cultural dialogue.
Ukraine can counter misinformation, highlight its resilience, and strengthen its soft power by implementing
effective mechanisms for forming a positive cultural image. As the country navigates complex geopolitical
challenges, cultural diplomacy is sufficient for building positive relationships and describing Ukraine’s
cultural identity on the world stage.

The study outcomes have essential implications for Ukraine’s international engagement. They open
opportunities for deeper collaboration with other nations, facilitate the global dissemination of accurate
narratives about Ukraine, and combat stereotypes or misinformation. Integrating long-term cross-cultural
strategies into diplomatic, educational, and media efforts can enhance Ukraine’s soft power and attract
tourism and investment. Moreover, effective cultural diplomacy during the ongoing war ensures that
Ukraine’s cultural contributions remain prominent in global discussions and shape a favourable reputation
of the country.

Conclusions

The research proved that the modern cultural image of a nation reflects its identity, values, and global
relevance, shaped by its historical heritage, artistic achievements, and contemporary innovations. Today,
this image is influenced by the international information environment. In the context of cultural image,
Ukraine is characterised by its ability to withstand external pressures, particularly during the ongoing war.
The formation of a positive cultural image of a country faces several potential challenges that can hinder
its effectiveness. In the Ukrainian context, the formation of Ukraine’s positive cultural image is challenged
by geopolitical conflicts, stereotyping, and political instability. Besides, Soviet-era legacy, international
media influence, and Russian propaganda often target Ukraine’s reputation, spreading false narratives.
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The article demonstrated that it is essential to differentiate Ukrainian culture from external influences,
particularly considering the Soviet-era discourse and modern Russian narrative. The research insists that
this differentiation is a matter of historical accuracy and a strategic imperative for Ukraine’s cultural
diplomacy. The study showed that the formation of Ukraine’s cultural image requires the creation of a
pantheon of prominent Ukrainian figures. Special attention must be paid to personalities overshadowed by
Soviet and Russian influence. It was admitted that spreading the facts about these notable figures may help
build Ukraine’s cultural image in the international information environment.

Image formation involves several efforts to highlight positive attributes and downplay negative stereotypes.
The research developed effective mechanisms to form Ukraine’s positive cultural image internationally.
They include cultural diplomacy supported by Ukrainian embassies and cultural institutions, film festivals,
art exhibitions, campaigns to protect Ukraine’s UNESCO sites, language promotion, tourism campaigns,
participation in global events, gastronomic diplomacy, Ukrainian literature translations, education
exchanges, and historical education campaigns. Also, the authors emphasised that creating strategies for
the long-term development of cultural diplomacy is essential for strengthening Ukraine’s global presence
and enhancing its cultural influence.

This study makes several novel contributions to cross-cultural communications and cultural diplomacy.
Firstly, unlike the previous research that often focuses on general principles of cultural promotion, this
study describes mechanisms for forming a positive cultural image of Ukraine to counteract stereotypes and
misinformation during conflict. Secondly, the study emphasises the strategic use of digital platforms and
long-term cultural diplomacy as primary instruments to enhance the global presence of Ukraine. And
thirdly, the study introduces a cross-disciplinary perspective, combining the findings from communication
theory, cultural studies, and international relations, to offer a comprehensive understanding of the issue
being investigated.

Future research could investigate the role of digital media platforms in forming Ukraine’s cultural narrative,
particularly in the context of ongoing geopolitical challenges. It could also concentrate on the impact of
cross-cultural communication strategies employed by Ukrainian diaspora communities in different
countries and assess their effectiveness.
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