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  Abstract 

 

The authors analyze the linguo-information 

model of the country in the modern media 

discourse of Russia and China. Screening of 

Russian and Chinese sources uses the method of 

contextual analysis with an emphasis on the 

implicit content of the media image of the 

country, the descriptive method, the method of 

cultural interpretation, content analysis. 

Information wars use the image of a country as a 

starting point in the matrix of media discourse to 

emphasize the perception of information. The 

authors propose the concept of a media matrix for 

understanding the cognitive side of media images 

of geopolitical topoobjects. The authors 

substantiate the introduction of the terms 

linguoinforneme and linguoinformational step 

into scientific circulation from the point of view 

of the structure of the matrix of geopolitonyms of 

the media. The media image of the country in the 

media discourse is diverse, being realized in 

evaluative linguistic systems. The authors show 

what the mythologized / realistic perception of 

the image of the country is based on, how it is 

conditioned by the tasks of geopolitics, how it 

correlates with the strategies of international 

  Аннотация  

 

Авторы анализируют 

лингвоинформационную модель страны в 

современном медиадискурсе России и Китая. 

При отборе российских и китайских 

источников используется метод 

контекстуального анализа с акцентом на 

неявное содержание медийного образа 

страны, описательный метод, метод 

культурной интерпретации, контент-анализ. 

Информационные войны используют образ 

страны в качестве отправной точки в матрице 

медийного дискурса, чтобы подчеркнуть 

восприятие информации. Авторы предлагают 

концепцию медиаматрицы для понимания 

когнитивной стороны медийных образов 

геополитических топообъектов. Авторы 

обосновывают введение терминов 

лингвоинфорнема и лингвоинформационный 

шаг в научный оборот с точки зрения 

структуры матрицы геополитонимов СМИ. 

Медийный образ страны в медийном 

дискурсе многообразен, реализуется в 

оценочных лингвистических системах. 

Авторы показывают, на чем основано 

мифологизированное / реалистичное 

восприятие образа страны, как оно 
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cooperation and how it affects intercultural 

communication. 

 

 Key words: mass media matrix, linguo-

informational model, linguoinformneme, China, 

image of the country, geopolitonym, linguo-

informational steps, media discourse. 

обусловлено задачами геополитики, как оно 

соотносится со стратегиями международного 

сотрудничества и как оно влияет на 

межкультурную коммуникацию. 

 

Ключевые слова: матрица СМИ, 

лингвоинформационная модель, 

лингвоинформнема, Китай, имидж страны, 

геополитоним, лингвоинформационные 

шаги, медиадискурс. 

   

Introduction

 

The authors set the following goal: to analyze the 

linguistic and information model of the image of 

the country in different structural languages, 

using the example of modern media discourses of 

Russia and China. 

 

The image of the country itself in the media 

discourse is realized as a geopolitonymic media 

image of the state, which has a special linguistic 

multicomponent structure, which is a multi-

layered orientation model of the author of the 

statement in a certain area of his linguistic 

worldview. The linguistic-information model is 

implemented using the strategy of linguistic-

information steps that construct the media image 

of the state in a particular accentological 

assessment, based on the social order. The media 

image of China in the Russian media discourse is 

presented in a more diverse way, being 

implemented in evaluative linguistic information 

systems. The authors show what the 

mythologized / realistic perception of the image 

of China is based on, how it is conditioned by the 

tasks of the CPC, how it is connected with the 

strategies of Russian-Chinese cooperation and 

how it determines communication between 

countries. At the same time, the Russian 

geopolitonymic media discourse is presented 

more variably, which reflects a more flexible 

policy in choosing language means when 

describing the image of the country. 

 

Researchers of modern linguistic and 

information wars (Barabash et al., 2019; 

Karabulatova et al., 2015) otherwise refer to 

them as information and psychological wars 

(Skovorodnikov, 2017: 8). The current 

geopolitical situation has not just brought new 

actors to the fore (China, India, Kazakhstan, the 

Arab East), it actively uses geopolitonyms as a 

central element of the country's media image, 

since the country's name goes through a 

secondary interpretation of the value meanings of 

the associative-semantic space of the proper 

name. As a result, we have a transformation of 

cultural values under the influence of 

civilizational fractures due to socio-political 

technologies of the consentient linguistic and 

information war. We understand by a 

geopolitonym the designation of a certain 

geopolitical entity: a country, a region, a 

historical region, for example: Russia, the 

European Union, Altai, Crimea, Corsica, 

Brittany, Xinjiang, Sicily, Galicia. At the same 

time, the construction of a geopolitonymic media 

image is carried out using cognitive means of 

forming communicative meanings of speech 

behavior, which are discussed by researchers in 

different countries (Savchuk et al., 2019; Levine 

2001; Nijiati et al., 2020; Shaogang Yang, Zhuo 

& Liu, 2019), etc. 

 

In the new conditions, China has taken a strong 

place as a leader, pushing the "old players" on the 

world geopolitical map, positioning itself as an 

older brother on the territory of Eurasia in 

relation to other countries. At the same time, 

Russia is becoming an older sister in relation to 

these countries. In this regard, the partnership 

relations and the nature of cooperation between 

Russia and China have become stronger, which 

has caused a new research interest in China from 

Western countries in the context of the 

geopolitical Russian-Chinese alliance. it initiated 

a new interest in China as a strategic partner of 

Russia, updating studies on the image of China in 

various aspects (Zhu Hailong, 2019; Kramer, 

2019). 

 

The strengthening of the digital representation of 

information promotes media discourse 

(Karabulatova, & Vorontsov, 2019) as a set of 

processes and products of speech activity in the 

field of mass communication. Contradictory 

media images of a country do not just create 

variability in the representation of the image of a 

particular state in the media discourse but have 

their effect as a "potentially dangerous discourse" 

(Karabulatova, 2020). 

 

The growing dissonance between the moral and 

ethical guidelines of the ethno-linguistic 
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conceptual picture of the world (Malevinsky et 

al., 2019; Grushevskaya et al., 2017) and the 

media image of the state, which is broadcast 

through the media discourse, uses the 

manipulative potential of the media discourse. 

The very principle of presenting the media image 

of the geopolitical onym is closely connected 

with the conceptual space of propaganda of the 

East and the West. (Barabash et al., 2019). For 

example: "China has launched a hotline for 

reports of defamation of the CCP and its history" 

(Chen, 2021); "Judging by how often Russian 

officials and experts repeat that Russia is not 

China's" younger brother", they are very 

concerned about this topic. Even more this 

nervousness is given out by creative definitions 

of the role like "older sister" (a physically 

weaker, but important woman in the family 

hierarchy, who needs to be taken care of)"- 

(Gabuev, 2016); ""Putin's tiger" continues to 

terrorize Chinese farmers, according to the 

Ukrainian channel 1+1. " (Druzhinin, 2014). 

 

The Chinese media discourse continues to use the 

socialist leveled model of the country's image in 

the media discourse (Vorozhbitova et al, 2019 b). 

The result of such a linguistic-informational 

confrontation results in a verbal war of concepts 

representing ethical anti-value with its 

nominations. 

 

Materials and the methods 

 

To write this article, we used Russian and 

Chinese media texts, which somehow involve the 

geopolitical media image of China. We have 

collected a representative file of examples. It 

includes headlines of articles using a 

geopolitonym, synopses and announcements of 

publications with the inclusion of a 

geopolitonym and / or geopolitical euphemism, 

quotes in the mass media using the media image 

of China for 2001-2021 in Russian and Chinese, 

the volume of data amounted to more than 9,000 

publications. 

 

In our work, we rely on the philosophical 

justification of the ethno-linguistic structure of 

human consciousness (Benveniste, 2002; 

Gazzaniga, 2000; Fingelkurts and Marchetti, 

2010; Levine, 2001; Savchuk et al, 2019), the 

staples of which are concepts.  

 

Identity was originally considered as a social 

education; an individual sees himself as others 

see him. The works of Mead and Cooley formed 

the basis of the concept of symbolic 

interactionism, in which the" I " – identity is 

considered both because of social interaction and 

as a factor determining social interaction, which 

gave impetus to the development of the theory of 

roles. In other words, an individual has not one, 

but several identities. The problem arises, how to 

bring identity to identity with itself? Thanks to 

the works of E. Hoffmann, who created the so-

called dramatic model of social interaction in the 

scientific revolution included such metaphors as 

"scenes", "presentation", "self-determination", 

"team", "role distance". E. Hoffmann owned and 

a description of the ability of the individual to 

reflect on their own social role, "introspection", 

the distancing from the roles that he plays. 

 

The research methodology is traditional for 

works of this kind, it includes the method of 

contextual analysis with the allocation of the 

implicit content of the media image of the 

country, the descriptive method, the method of 

linguistic and cultural interpretation and content 

analysis. 

 

Literature review 

 

Researchers interpret the media image either as 

"a set of emotional and rational representations 

based on information obtained from the media" 

(Marushchak, 2012), or as "a special image of 

reality presented to a mass audience by the media 

industry" (Bogdan, 2007). 

 

Both approaches are important in determining 

the linguistic and informational models of the 

image of China in the modern international 

media discourse. T. N. Galinskaya points out that 

the term "media image" can be used in both 

narrow and broad senses. In her opinion, in the 

narrow meaning of "media image" there is only a 

certain illustration of the "fragments" of 

fragmented reality, which are presented in the 

media discourse, reflecting the worldview, 

ethno-socio-cultural value orientations, socio-

political views, as well as the psycho-emotional 

characteristics of the authors of media texts 

(Galinskaya, 2013). This presentation of the 

country's media image is more characteristic of 

promoting the image of China in the Russian 

media discourse of Russia since it creates a 

colorful mosaic of images characteristic of the 

diverse Chinese reality. For example: " "Panda 

Diplomacy". What does Xi Jinping's gift to Putin 

mean" (Ivanov, 2019); "China has turned the life 

of the Uighurs into hell. And it seems that many 

Chinese people like it" (Gorin, 2021); "The price 

of a Chinese miracle. What Chinese citizens paid 

for the country's economic growth" (Chubarov, 

2009). 
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The Chinese media discourse is characterized by 

a broad interpretation of the concept of "media 

image", which means a certain image of reality, 

constructed taking into account the dominant 

main line of presentation of the key image of the 

country in the entire media space by opinion 

leaders, professional journalists, bloggers, 

scientists, politicians, etc. 

 

At the same time, linguistic security in 

connection with the representation of media 

images in the media discourse (Kolmogorova, 

2020; Krupkin, 2013) is based on T. van Dyck's 

opinion about the media news discourse as an 

identifier of the conceptual picture of the world 

of recipients, which manifests itself as articulated 

assessments of knowledge and opinions about 

places, phenomena, facts, phenomena, people, 

events in the world (Dijk, 2013). 

 

Considering individual and group identity, 

according to M.V. Shakurova (2017), it is 

necessary to separate the "departmental" 

boundaries between concepts, otherwise, 

according to the author, we are threatened with 

an elementary confusion of concepts. When it 

comes to social identity as a special dimension, it 

has been designated as the "social self" since time 

immemorial. This concept should not be 

confused with the so – called collective identity, 

because subjectivity is an attribute of the 

individual, not of the collective, because the 

collective does not possess either 

"consciousness" or "desire". In modern 

conditions, there is a significant discrepancy 

between identity and nationalism. In an interview 

with Academician of the RAS V. Tishkov, it is 

noted that people now have a complete confusion 

of old and new concepts in their heads 

(Shakurova, 2017). One understanding is that the 

nation is the Russians – a civil identity; another: 

the nation is an ethnic identity – Russians, Tatars, 

Yakuts, etc. Moreover, the construction of a civil 

nation does not mean the formation of a 

homogeneous cultural nation at all. To build a 

Russian nation, you do not need to break 

anything, you just need a compromise – a civil 

nation consisting of representatives of different 

nationalities that we have. Russian citizens have 

common moral values, universally recognized 

heroes, common holidays and historical 

victories, a language of communication, cultural 

baggage. 

 

The structure of civil identity, as well as any kind 

of identity, is characterized by two aspects 

(Vodolazhskaya, 2010). The first aspect is 

characterized by the awareness of belonging to a 

particular state that has a significant meaning for 

this individual. The second aspect is 

characterized by the phenomenon of supra-

individual consciousness, a sign of the quality of 

civic community that characterizes it as a 

collective subject. These two aspects are not 

mutually exclusive, and they focus on various 

aspects of civil identity on the part of the 

individual and on the part of society. 

 

The most significant factors of the formation of 

the collective subjectivity of the civil community 

are: 

 

 the common historical past, which roots and 

legitimizes the existence of this community, 

reproduced in myths, legends and symbols 

(Savchuk et al, 2019); 

 self-designation of the civil community 

(Chuqi Zhao et al., 2021); 

 a common language, which is a means of 

communication and a condition for the 

development of shared meanings and values 

(Vorozhbitova et al, 2019a); 

 a common culture (political, legal, 

economic), built on a certain experience of 

living together, fixing the basic principles of 

relationships within the joint community and 

its institutional structure (Barabash et al., 

2019); 

 the experience of joint emotional states by 

this community, especially those related to 

real political actions (Karabulatova, 

Vorontsov, 2019). 

 

At the beginning of the XXI century, the 

specifics of the representation of China in the 

media discourse of different countries become 

the object of close attention of both Chinese 

researchers and scientists from other countries. 

Thus, in his work, Shi Xia examines the image of 

China through the prism of the national-

geographical concept, considering the 

identification of signs of "demonization" of the 

image of China in the Russian media discourse 

(Shi Xia, 2008). At about the same time, O. N. 

Sorokina (2011) presents the image of China 

through an information model in the American 

media discourse, in which the media image of 

China is realized as " a combination of several 

fragments: "China's economic growth", "China's 

ideology", "violation of human rights", "China's 

armament" (Sorokina, 2011). 

 

Chen Yuxiao focuses on the metaphoricity of 

representative features of the image of China in 

the Russian media (Cheng, 2018).                              

N. N. Koshkarova analyzes the image of the state 

in the Russian – language discourse of the 

Chinese media on the examples of media images 
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of China and Russia (Koshkarova, 2017), and              

E. A. Plaksina-the image of China in the Chinese 

media (Plaksina, 2020). 

 

 At the same time, Wang Xu examines the 

specifics of the PRC's nominations in the Russian 

print media (Wang Xu, 2012), pointing out that 

the Russian media positions China as a strong 

state and a serious player in the global 

geopolitical arena. Chinese researchers note that 

since 2011, any promotion of information in the 

PRC has been carried out according to the 

standards developed by the State Chancellery for 

the Development and Dissemination of Internet 

Communication ((国家互联网信息办公室 ) 

(Vyakhirev, 2006). The geopolitical image of the 

country was also analyzed by Du Quanbo (2017). 

 

The mysterious world of the East is actualized in 

the image of China, stirring up hidden archetypal 

ideas about the sacredness and the image of" 

strangers", which modern China actively exploits 

in its mass media strategies. 

 

Results 

 

The specificity of unaccountable perception, in 

our opinion, becomes the basis for the formation 

of linguoinformneme in media discourse. We 

propose to understand linguoinformneme as the 

basic element of the lingo-mental structure of 

media discourse, which contains a certain 

statement conveyed by linguistic means, 

perceived by the recipient as true. The analytical 

perception of China's media image in 

multilingual media discourses has been actively 

promoted in recent years from the standpoint of 

the pragmatic potential of the linguistic 

information system, i.e. assumptions about the 

typical features of the impact on the addressee in 

the course of perception by the recipient. At the 

same time, we believe that linguoinformneme 

becomes a starting point in the formation of a 

person's social identity, directing his social 

activity in one direction or another. 

 

It follows from this that the general civil identity 

integrates the population of the country and is the 

key to the stability of the state, the concept of 

"state identity" is synonymous with the concept 

of "national identity" in cases when the latter is 

considered in the framework of the approach to 

the nation as a co-citizenship, a community 

organized on a state-political basis. 

 

The linguistic and informational model of 

China's representation in foreign media 

discourses emphasizes the geopolitical interests 

of other countries in relation to China. The 

interest in the media image of the state, first, 

China, is natural, because the Chinese media are 

financed at the state expense, which allows them 

to be considered the mouthpiece of the CPC and 

the Chinese government.  

 

The formation of a civic identity in the mass 

media is a purposeful process of establishing a 

civic culture among mass media consumers, 

making them complicit in this process. The 

analysis of the existing practice of forming civil 

identity in educational institutions reveals 

purposeful systematic work in this direction, 

which is expressed in the promotion and 

strengthening of the command system, in well-

thought-out tactics education of civic identity, 

wide use of the educational potential of 

humanitarian educational subjects, a high level of 

involvement of all members of Chinese society 

in socially active activities, in the dominance of 

the competence and activity paradigm over the 

"pure knowledge" paradigm.  

 

However, the number of media and mass media 

in China is growing exponentially, so that their 

content at the expense of the state becomes 

impossible. In addition, the Chinese media began 

to widely implement advertising business 

strategies, so there was a variability in the 

positioning of the country's image depending on 

the socially popular mainstream. As the 

researchers point out, the fundamental 

geopolitical media strategies of the PRC in 

promoting the image of China are currently being 

implemented in the direction of a positive ethno-

national Chinese identity, as a developed world 

power that has a leading reputation capital for 

modern civilization. The rest of the countries are 

designed only to set off the greatness of China, 

emphasizing the importance of the basic 

mythologeme of China as the center of the world 

(the Middle State), the Celestial Empire. 

 

These media strategies are designated by the 

CPC as a strategy of "soft power", "The Way and 

the Wall", "One Belt – One Road", "World 

Leadership" at the present stage, they are most 

clearly expressed by the leading publications of 

the People's Daily", the Xinhua news Agency and 

China International Radio, whose news is 

broadcast in one form or another by other 

Chinese media. In contrast to the media image of 

China, there is a restraint in the presentation of 

materials about Russia in the Chinese media 

discourse, which is since the CPC has set as one 

of the priority tasks – following the foreign 

policy course of maintaining neutrality in 

covering events in Russia. For example: 俄罗斯
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的 “克 里 米 亚 战 略” 是 不 战 而 胜/ "The 

Kremlin's strategy is to achieve victory without 

war" (Finance-China, electronic source, 

04.03.2014);  

 

In the Chinese media discourse, Russia is 

depicted as a bored girl who dreams of China as 

a desirable spouse. This mythologeme is actively 

being introduced into the public consciousness of 

the Chinese recipient: Zjnews：堅強的俄羅斯

姑娘 Gigi 的美好生活始於她心愛的杭州 / 

"Russian beauties for marriageable Chinese 

men?";俄羅斯沒有求婚者：俄羅斯女孩在中

國綁架求婚者/ « There are no grooms left in 

Russia: Russian girls kidnap grooms in China » 

etc. Identity implies the integration 

(consolidation) of interests, views, relationships, 

the result of which is a community of subjects 

who unite to achieve common goals. As we can 

see from the examples, the Chinese mass media 

emphasize the commonality of the basic 

positions of Russian girls and Chinese men 

focused on the family. The creation of stable 

family ties between Russians and Chinese 

requires the coordination of basic starting 

positions, since they are united in the main thing, 

otherwise they differ. Here, the consolidation of 

media efforts involves the work of each subject 

to clarify their own and others' positions, search 

for common ground, adjust their own system of 

ideas and relationships. An indispensable 

condition for consolidation is emotional 

acceptance and non-antagonistic nature of the 

proposed changes in the system of value 

relations. to the world, to others, and to yourself. 

 

The key task of self-determination of adolescents 

is the formation of a civil identity, which 

represents the individual's awareness of his 

belonging to the community of citizens of a 

certain state on a general cultural basis that has a 

certain personal meaning. 

 

Let's consider the basic models that represent the 

media image of China vividly and powerfully, 

promoting the image of China in the mass 

consciousness of recipients of Russian and 

Chinese linguistic cultures on the basis of the 

linguistic-informational model, reflecting its 

content and semantics. 

 

In the media discourse, China is positioned as a 

kind of world miracle, so the linguo-phrase 

"Chinese miracle as a source of success" 

occupies a key position. The Google search 

database shows 947,000 articles on the topic of 

the "Chinese miracle", which illustrates the 

stability of this representative model in the minds 

of recipients of the media discourse. The lexeme 

"miracle" contains an indication of "something 

amazing, surprising with its extraordinary 

nature" (Shvedova, 2011: 1098), which gives 

reason to interpret the maximum possible 

successes of China achieved in a short time, 

therefore, the "Chinese miracle" is described 

with a high degree of expression and emotional 

saturation. For example:1) " The Chinese 

miracle: The Kremlin did not understand that the 

people should get rich, not the oligarchs," 

(Morozov, 2019); 2) " In Russia, little is known 

and even less is said that the "Chinese economic 

miracle" is based on the works of the Soviet 

Bolshevik Nikolai Bukharin" (Modestov, 2021); 

3) " To love the dragon. There is no Chinese 

miracle, says Artem Kobzev, winner of the State 

Prize of the Russian Federation in the field of 

science in 2010, Doctor of Philosophy, Professor 

of the Institute of Oriental Studies of the Russian 

Academy of Sciences" (Medvedev, 2011). 

 

The linguoinforneme "Chinese miracle as a 

source of success" actualizes the demonstration 

of certain superpowers, non-standard solutions 

that are perceived as a miracle in various spheres 

of life (sports, medicine, economics, technology, 

culture, agriculture, etc.). This linguoinforneme 

is supported by a bizarre mythologization of the 

image of China in the minds of foreign recipients 

because China itself has long maintained a 

secretive image filled with secrets, contributing 

to the sacralization of the image of China: 

Chinese literacy, Chinese box, Chinese dummy. 

 

At the same time, the initial negative connotation 

was gradually vented, as a result, the 

incomprehensible became synonymous with a 

directed miracle. Since a person is inclined to 

believe in the sacredness of incomprehensible 

knowledge, then Chinese success becomes 

expected. 

 

Let us consider identity from the perspective of 

the aspect of education, which is one of the little-

studied problems. In the theory of educational 

systems, an important component is the 

characteristic of the basic set of identities: 

 

 cognitive (knowledge of belonging to a 

given social community); 

 value-semantic (positive, negative or 

ambivalent attitude to belonging); 

 emotional (acceptance or non-acceptance of 

one's belonging); 

 activity-based (implementation of a civic 

position in communication and activity, 
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civic activity, participation in social 

activities of public importance). 

 

In the context of the geopolitical media 

discourse, Chinese medicine, tea, and martial arts 

can act as a miracle (Karabulatova et al., 2021). 

For example: 1) " Chinese miracle techniques. 

How to live long and be healthy! In the minds of 

most people, the very concept of "Chinese 

medicine" has become a symbol of a miracle" 

(Kashniyskiy, 2014), 2) "Traditional medicine in 

China is just one of the components of the " 

cultural message that Beijing intends to spread 

around the world." (Osama Abu ar-Rub, 2020) 

etc. 

 

The XXI century has become an epoch-making 

one for discovering the unique potential of sports 

in China. After the Beijing Olympics in 2008 and 

on the eve of the Beijing Olympics in 2022, the 

number of articles in the media discourse about 

the specifics of the Chinese sports miracle is 

increasing exponentially. In this regard, the 

phrase "sports miracle of China" has become one 

of the most frequent and interpreted in the 

Chinese media discourse. For example: " 

Chinese miracle about to burst like a bubble?" 

(Sudakov, 2013); 2) "The sports miracle of China 

is a consequence of the psychological state of the 

society of this country" (Soldatov, 2010).  

 

In this regard, we should pay attention to the 

selection system in Chinese schools (Safronova, 

2012). In accordance with this goal, the described 

model is based on the following principles: the 

development of various types of intelligence is 

the direct and main goal of quality education and 

should be the mission of all schools, the special 

needs of gifted students should be met in their 

own school, the key point of the education of 

gifted children should be the development of not 

only intelligence, but also creativity and social 

skills, schools should consistently provide 

various types of educational activities at various 

age levels, including the integration of various- 

and extracurricular resources. The level of 

Chinese universities is getting higher every year, 

which raises the prestige of the country.                            

E. V. Markelov (2009), notes that gifted children 

and young people in China, as a rule, enjoy 

various benefits when moving up the educational 

"ladder" — state scholarships, subsidies from 

enterprises, organizations, etc. are at their 

service. At the same time, private (non-state) 

universities are becoming increasingly 

widespread. In China, a hierarchical system of 

specialized schools has been created: in all cities 

and provinces, several best schools are 

distinguished, among them the best is called a 

"super school". Such schools receive state 

support, and, most importantly – the right of 

competitive selection. 

 

The transfer of the Chinese experience of 

building their own dream society (Malyavin, 

2006) goes with the description of the 

phenomenon of the Chinese miracle with such 

stable turns as the Chinese version, the Chinese 

dream, the Chinese style, the Chinese model, the 

Chinese sample, the Chinese example, the 

Chinese miracle, the Chinese technology, the 

Chinese development, etc. For example:                       

1) "Secrets of covid. The shakiness of the 

Chinese versions and the Soviet deception" 

(Zhigalkin, 2021); 2) "Chinese-style in Soft 

power" (Payders, 2021); 3) "Chinese technology 

of building houses – why we don't know how to 

build as fast as the Chinese" (Make a house, 

electronic resource), etc. 

 

The main directions of civil identity education 

among the younger generation in everyday and 

educational communication are: 

 

 spiritual and moral and value-semantic 

education – the formation of priority values 

of humanism, spirituality and morality, self-

esteem; social activity, responsibility, the 

desire to follow moral norms in their 

behavior, intolerance to their violation; 

 historical education – knowledge of the main 

events of the history of the Fatherland and its 

heroic past, the idea of China's place in 

world history; knowledge of the main events 

of the history of the peoples of China and the 

peoples of neighboring countries, the 

formation of historical memory, a sense of 

pride and belonging to the events of the 

heroic past, knowledge of the main events of 

the history of small and large relatives in 

which a person lives; the idea of the 

connection of the history of his family, 

family with the history of the country, the 

formation of a sense of pride for his family, 

family, city (village); 

 political and legal education-aimed at 

forming students ' ideas about the state and 

political structure of China; state symbols, 

the basic rights and duties of a citizen; the 

rights and duties of a student; informing 

about the main socio-political events in the 

country and in the world; legal competence; 

 patriotic education-is aimed at forming a 

sense of love for the motherland and pride in 

belonging to one's people, respect for 

national symbols and shrines, knowledge of 

public holidays and participation in them, 

readiness to participate in public events; 
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 labor (professionally-oriented) education – 

the formation of a picture of the world of 

culture as a product of labor subject-

transforming human activity; familiarization 

with the world of professions, their social 

significance and content; the formation of a 

conscientious and responsible attitude to 

creative work, respect for the work of people 

and a careful attitude to the objects of 

material and spiritual culture created by 

human labor; 

 environmental education, the tasks of which 

can be defined as the formation of a high 

value of life, the needs of students to 

preserve and improve the natural 

environment, teaching environmentally 

appropriate behavior. 

 

The result of such multidirectional work is a 

positive ethnic and socio-cultural identity of the 

Chinese as a sense of belonging to the Chinese 

nation and Chinese society. 

 

Such combinations explain the reason for the 

Chinese miracle, the Chinese breakthrough , 

while we proceed from the fact that the variant is 

"a variety, a modification of something" 

(Kuznetsov, 2000), and the style is "a way of 

implementing something, the nature of activity" 

(Kuznetsov, 2000), "model" is synonymous with 

the word "sample" in the sense of "someone or 

something as an example to follow" (Kuznetsov, 

2000), technology as "a set of techniques used in 

which - either in business, skill, art" (Efremova, 

2000). At the same time, the reference to the 

definition of Chinese emphasizes the spatial 

reference, as a topo-orientation of the origin of 

the phenomenon. The lexeme "miracle" refers to 

abstract concepts of the existential, which make 

it difficult to identify frames that would structure 

this conceptual space and actualize a specific 

linguistic-informational model. 

 

Russian-Chinese relations have experienced both 

periods of growth and a period of decline, 

developing along a spiral of civilizational 

development, therefore, in a broader group of 

geopolitics, China is considered as a partner of 

Russia and is part of the "We" structure, 

however, the underlying idea of the presence of 

the Chinese threat, or as it is also called the 

eastern threat, the yellow threat, does not 

disappear. The linguistic-informational model 

"The Chinese threat as a new challenge" is based 

on objective factors of the development of the 

history and psychology of mankind, when some 

external stimulus is necessary for its own 

evolution, acting as a provoking factor of 

development. 

Modern Russian political scientist                                         

A. A. Khramchikhin also considers the 

geopolitical threat of China to be relevant: "The 

Chinese threat is an objective reality that is a 

direct consequence of China's internal problems 

and the peculiarities of its development" 

(Khramchikhin, 2013), which forces researchers 

and practitioners to pay attention to the nuances 

of the Chinese mentality (Nijiati et al., 2020; 

Ovshinov, 2019). Du Quanbo believes that the 

media discourse, throwing headlines in pursuit of 

hype (such as: "China threatens Russia", "Russia 

lies under China", "The voice of the Yangtze is 

heard on the Volga"), actualizes the linguistic 

and informational model of the "Chinese threat" 

(Du Quanbo, 2017), strengthening the socio-

cultural distance between the Chinese and 

Russians. 

 

The Western media discourse, broadcast 

primarily by the United States, is created 

according to the linguistic and informational 

model of the "aggressive Chinese threat", 

positioning China as a country with a dominant 

of all kinds of threats to the United States in 

various spheres of life (Sorokina, 2011). It is 

typical for the Russian media discourse to paint 

the image of China as "something demonic, 

inexplicable and irresistible, inspiring irrational 

fear", because "any achievement of China, a 

"breakthrough" in any field is considered not as 

a success, but as the conquest of positions, living 

space from someone else" (Du Quanbo, 2016). 

For example: 1) "The power of the Chinese 

economy has reached such proportions that now, 

when Beijing catches a cold, a runny nose begins 

all over the planet" (Polotsky, 2013); 3) "It seems 

that China is now the legislator of all world 

markets: he sneezed – the whole world has a 

runny nose" (Mikhailov, 2015). With the 

phenomenon of the coronavirus pandemic, 

comparisons with the Chinese infection in 

different spheres of life began to move more 

aggressively, becoming overgrown with myths, 

forming a sense of guilt for the fact that the 

coronavirus was first recorded in China 

(Karabulatova et al., 2021). 

 

This linguoinforneme is implemented in the 

following linguoinformational steps: 1) "The 

awakened dragon – the awakened evil – the risen 

giant" (like: " The Snow Dragons are on their 

way. China really wants to become an Arctic 

power" (Kuzmenkin, 2020); 2) "Infernal 

creatures of the dark side of the world and 

predators" (like: "Chinese Dragon - Russian 

bear: incompatible unity of opposites" 

(Khramchikhin, 2021); "Europeans have always 

been afraid of the day when the Russian bear and 
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the Chinese dragon will wake up or, even worse, 

conclude an alliance" (Maslyakov, 2017);" In the 

United States, we consider China an economic 

predator" (Panov, 2019); 3)" the old/new/ reborn 

master of the world "(" The Chinese: Siberia and 

the Far East belong to China" (Autho Nome, 

2014); 4) "military threats and the redistribution 

of the world": "China is preparing to become a 

global superpower. He already has a plan for this, 

and Chinese President Xi Jinping has publicly 

stated that he wants China to lead the world by 

2050. If China succeeds in doing this, we will see 

that our world will completely change - perhaps 

it will happen during our lifetime" (Kozlov, 

2018); 5) "economic threats and geopolitics", for 

example: "China's global economic expansion, 

which leads to squeezing out competitors and 

weakening their former influence, significantly 

changes the picture of the world and the strategic 

balance in it" (Garbuzov, 2019); 6) "social and 

other diseases as a regulator of human 

civilization" ("There is a wave of corporate debt 

defaults in China. Even before the pandemic, the 

IMF and the World Bank warned that the 

"Chinese debt scenario" could plunge the world 

economy into a depression" (Dembinskaya, 

2021); 7) "ethnosociolinguocultural expansion 

and loss of identity", for example: "The award of 

the Nobel Prize in Literature to the Chinese 

writer Mo Yan, on the eve of the opening of the 

XVIII Congress of the CPC, strengthened the 

position of supporters of a more active "cultural 

expansion" (Shestakov, 2012).  

 

So, the linguoinforneme "The Chinese threat as a 

challenge" is just a consequence of China's 

powerful economic and cultural influence on 

other countries. It acts as a statement of the fact 

of the deep dichotomy of the PRC with 

recognized leading states on the world stage. 

With the help of the threat linguoinforneme, a 

threateningly dangerous Language is 

progressively introduced at the level of 

linguistic-informational steps using bright, 

emotionally-colored vocabulary. 

 

Linguistic and informational steps to implement 

the "Chinese threat" support such an image of 

China in the minds of recipients, which is likened 

to a separate subject that determines the emotion 

of the threat (for example: "awakened giant", 

"awakened dragon", "economic hard predator", 

"Asian tiger", "fight like a hawk", "the new 

owner of the Far East"). 

 

The fourth and fifth steps "Military threats and 

the redistribution of the world", "Economic 

threats and geopolitics" draw attention to such 

actions that are perceived as carrying danger. For 

example, military threats are positioned using 

such lexemes as conquer, occupy, capture, 

enslave, vassals, etc. Metaphorically, this threat 

can be transmitted through physical actions and 

states of an anthropomorphic type: beat, absorb, 

devour, scold, scold, conflict, crowd, displace, 

disease, epidemic, runny nose, syndrome. 

 

The linguoinforneme "Chinese threat" promotes 

an aggressive, tough, dangerous, insidious image 

of China into the internal picture of the recipients 

' world. The coincidence of interests lays a 

positive basis for the formation of a 

geopolitically attractive media image of the state 

in other countries. 

 

In China, there is a centralized system of work on 

the formation of civil identity, the whole process 

is regulated by the state. This applies both to the 

country as a whole and to its regions. In Russia, 

at present, state programs for the work of 

patriotism, social activities, with gifted children 

are under development. 

Indicators of the formation of civic identity in 

adolescents are such integrative personality 

qualities as citizenship, patriotism, and socio-

critical thinking, which provides a cognitive 

basis for a person's free life choice. 

 

Accordingly, it is necessary to ensure the 

formation of the image of the country among 

citizens in the unity of value-semantic, historical, 

patriotic, and legal contexts; the formation of 

socio-critical thinking as the basis for free choice 

and self-determination of the individual; 

development of tolerant consciousness and 

communicative competence in communication 

and cooperation. 

 

Education of tolerance as a moral value and 

social norm of the emerging civil society, 

understanding and respect for a different way of 

thinking and lifestyle is a necessary condition for 

life in a multicultural and multi-confessional 

society, the formation of citizenship and 

patriotism of the individual. 

 

Conclusion  

 

Background concepts and symbols act as firmly 

fixed concepts in the construction of the media 

image of the state in the picture of the world of 

the modern recipient. Since China's geopolitical 

image is promoted according to the CCP's 

instructions, the media image of China itself 

looks solid and fundamental, making China more 

understandable and easier to decode in the minds 

of recipients. At the same time, a 

linguoinforneme can act as a result of "a 
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cognitive process that combines two (or more) 

referents that are usually not connected, which 

leads to a semantic conceptual anomaly, the 

symptom of which is usually a certain emotional 

tension" (McCormack, 1990), since it actualizes 

the existence of media information that is 

realized at two levels of deep structures of 

linguistic consciousness that are adjacent to each 

other: semantic and cognitive. So, the 

linguoinforneme is a complex of cognitive 

metaphors. At the same time, the media discourse 

space is aimed at solving pragmatic problems of 

maximum audience involvement. When we 

compare the definition of a cognitive metaphor 

(in the interpretation of E. McCormack, 1990) 

and a linguoinforneme in the media discourse, 

we find differences in the scope of concepts. The 

cognitive metaphor orients us to the process of 

understanding the implementation of the 

linguoinforneme, and the linguoinforneme 

designates specific techniques for manipulating 

the public consciousness of recipients, and the 

lexical and semantic repertoire of the 

linguoinforneme is always engaged in a social 

order, unlike the cognitive metaphor. The 

linguoinforneme is a structural element of the 

mass media matrix of geopolitonyms as a 

producing media image of countries and regions. 

 

Thus, the structure of the media image of the 

country contains the following main clusters: 

informational (a complex of various information 

about the subject/object of the nomination), 

associative (a set of associations associated with 

the named subject/object) and emotional-

evaluative (the emotional charge caused by the 

media image of the country in the author of the 

statement), - and the crisis of the social social 

system itself poses the tasks of a new 

understanding of the phenomenon of identity, its 

structure, types and conditions of formation in 

the education system to the scientific and 

pedagogical community. 
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